YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KA®EJIPA MI’KHAPOJHOT'O MAPKETHUHI'Y

KBAJII®IKAIIIMHA POBOTA BAKAJIABPA

Ha TEMY

«IAPPOBA TPAHCOOPMAINIA MAPKETUHI'Y T/
BIIVIMBOM CYYACHUX IUPPOBUX TEXHOJIOI'IA
Y IPAKTUII MAJIOT'O TA CEPEAHBOTI'O BIBHECY»

Bukonag: 3100yBau 4 kypcy, rpynu Mr-213¢
CrnemianbHocti 075 MapkeTuHT
wughp i naszea

Txauenko bornan MuxainoBuu
1115

Kepipauk: Jlyonunpkuii B. 1., 1.e.H., mpod.

npizeuwje, iHiyianu, HayKogull CMyniHb, 84eHe 36aHHs.

JHinpo
2025



AHOTANOIA*
Txkauenxo b.0O. Hugpoea mpancopmayia mapkemunzy nio 6naIUEOM CYUACHUX
uugposux mexnonoziii y npaKmuyi maaio2o ma cepeonbo2o oiznecy.

VYV kBamidikamiiiHii poOOTI AOCIIKEHO OCOOIMBOCTI LHUPPOBOI TpaHcPopMmalii
MapKETUHTOBOI [ISJIBHOCTI MAaJIOTO0 Ta CEpeAHbOro OI3HECY B yMOBAaX CTPIMKOTO
pPO3BUTKY ULU(DPPOBUX TeXHONOTIH. PO3MIAHYTO KIIOUOBI 1HCTPYMEHTH LU(PPOBOTO
MapKeTUHTY: IITyYHUHN 1HTENEKT, yaT-00TH, Big Data, anropurmivyHi 3aKymiBil peKiiaMH,
aBTOMAaTH3alllsi MapKeTHMHIOBUX IIPOLIECIB, MEPCOHANI3alllsl pEeKJIaMH, BUKOPHCTAHHS
JIOTIOBHEHOI Ta BIPTYaJbHOI PEaNbHOCTI. 3MIHCHEHO aHaJi3 MPAKTHKU BIPOBAKEHHS
mupoBUX IHCTPYMEHTIB Ha TMpukiIanl aBtocepBicy «A&D Garage», BuUSBICHO
nepeBaru, Oap’epu Ta pusuku 1MdpoBoi Tpanchopmariii. Po3pobrmeno mpakTuyHi
pexkoMeHalli  moa0 e(EKTUBHOTO  BIPOBAIKEHHA LHUPPOBUX TEXHOJOTIA Y
MapKETUHTOBY CTpaTeriro Majioro Oi3Hecy, 3 ypaxXyBaHHSM E€THYHUX Ta MPaBOBHUX
aCIEKTIB.

KirouoBi crnoBa: mudpoBuili mMapkeTuHr, Manuii Oi3Hec, A&D Garage, mTy4Huit
IHTEJNEKT Yy MapKETUHIY, aBTOMATH3allii MapKETMHTOBHUX IIPOLECIB, MEpPCOHAI3AIIsA
peKJIaMu, MapKEeTUHIOBa aHANITHKA, IIU(PPOBI TEXHOJOT1i, €TUYH] ACIIEKTH.

SUMMARY
Bohdan Tkachenko. Digital Transformation of Marketing Under the Influence of
Modern Digital Technologies in the Practice of Small and Medium-Sized Businesses.

This bachelor’s qualification paper explores the specifics of digital transformation in the
marketing activities of small businesses under the influence of rapidly evolving digital
technologies. The study examines key digital marketing tools such as artificial
intelligence, chatbots, Big Data, programmatic advertising, marketing automation,
personalized advertising, and the use of augmented and virtual reality. The paper
analyzes the implementation of digital tools using the example of the auto repair
business “A&D Garage,” identifying the advantages, challenges, and risks associated
with digital transformation. Practical recommendations are proposed for the effective
integration of digital technologies into the marketing strategy of small businesses, taking
into account ethical and legal considerations.

Key words: digital marketing, small business, A&D Garage, artificial intelligence in
marketing, marketing automation, personalized advertising, marketing analytics, digital
technologies, ethical aspects.
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