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AHOTAIIISA

Makapenko A.B. «IlinanyBaHHS MapKETHHIOBOI JiSJTBHOCTI MiAMPUEMCTBAY

B po6oTi 3amponoHOBaHO MIISXM YAOCKOHAJIEHHS MAapKETHHTOBOI isITLHOCTI
nignpueMcTBa.  JOCHiKEHO  TEOPEeTHYHI1  ACMEKTH  YNpaBIiHHA  MAapKETUHIOBOIO
TISUTBHICTIO MiANpHeMCTBa. byno HamaHo 3aranbHy opraHizamiiiHy xapaktepuctuky [1I1
«Ka3ka» Ta omiHeHo Woro (¢iHaHcoBui ctaH. [IpoBeneHo aHami3 yHpaBIiHHSA
MapKeTUHTOBOIO  JIISUTBHICTIO  MIANPHEMCTBA Ta  PO3POOJICHO MPOIO3HUINT 11010
YIOCKOHAJICHHSI I[HOTO MpOIleCy. 3ampONOHOBAHO YAOCKOHAJICHHS PEKJIaMHOI KaMIlaHii
[T «Ka3ka» 3a paxyHOK OpraHi3aliiHUX 3axXOJiB Ta MOTHUBAIll [EpPCOHAIY.
OOGrpyHTOBaHO 3aX0/H, SIK1 IO3BOJISIFOTH MABUIIIUTH 00’ emu miponaxiB I «Ka3zkay.

Kito4oBi ciioBa: KOMIUIEKC MapKETUHTY, MAPKETHUHIOBA JISJIbHICTh, MAPKETHHIOBA

HOJIiTI/IKa, MapKCTHUHI'OBA CTpaTCFiSI.

SUMMARY

Makarenko A «Planning of marketing of enterprise»

In the work the ways of improvement of marketing activity of the enterprise are
offered. Theoretical aspects of management of marketing activity of the enterprise are
investigated. The overall organizational characteristics of PE "Kazka" were presented and
its financial condition was assessed. The analysis of management of marketing activity of
the enterprise is carried out and proposals for improvement of this process are developed.
Improvement of the advertising campaign of PE "Kazka" is proposed due to organizational
measures and motivation of the staff. Measures to increase the sales volume of PE
«Kazka» are substantiated.

Keywords: marketing complex, marketing activity, marketing policy, marketing

strategy.



