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AHOTALIA
Tpoyenko M.b. Opeanizayis mapxemuneco8ux 00CiioNceHb Ha NIONPUEMCMBI.

VY xBamidikauiiHiid poOOTI PO3MISHYTO TEOPETUYHI 3aCaAH, TPAKTHYUHI T AXOAH
Ta MPOTIO3HUIIIT 1010 BIOCKOHAJIEHHS OpraHi3allii MAapKEeTUHTOBUX J10CI1HKEHb
Ha mignpueMcTBi. O0'€KTOM IOCIIHKEHHS BUCTYTIAa€ MAPKETUHTOBA A1SUIbHICTh
nignpuemctBa TOB "TIIT MOBA", sike mpaiftoe B rajry3i KpaBTOBOTO MHBa. Y
poOOTI MpoaHaai30BaHO METOU 300pY MEPBUHHOT Ta BTOPUHHOI iH(DOpMaIii,
0COOJIMBOCTI BUKOPUCTAHHS LIM(PPOBUX TEXHOJIOTIH, a TAKOXK BUSABIEHO
mpoOIeMH, 10 BUHUKAIOTh Y TIPOIIEC] MPOBEACHHS A0CIiKeHb. Po3pobiaeHo
KOHKPETHI MPOTO3HUIIiT 00 MiBUILICHHS €(DEKTUBHOCTI MAPKETUHTOBOT
aHaAJITUKYU TignpueMcTBa. [IpakTiyHa MIHHICT JOCHTIKCHHS TOJISATAE B
MO>KJIMBOCTI BIIPOBA/PKEHHS PO3POOJICHUX PEKOMEHAAIIN Y AISIbHICTD
HIAIPUEMCTBA 17151 JOCSITHEHHSI BUIIOTO PIBHS PUHKOBOI aJalTUBHOCTI Ta

KOHKYPEHTOCITPOMOKHOCTI.

SUMMARY

Trotsenko M.B. Organization of marketing investigations at the enterprise.

The qualification work considers theoretical principles, practical approaches and
proposals for improving the organization of marketing research at the enterprise.
The object of the study is the marketing activities of the enterprise LLC "PP
MOVA", which operates in the craft beer industry. The work analyzes the
methods of collecting primary and secondary information, the features of using
digital technologies, and also identifies problems that arise in the process of
conducting research. Specific proposals are developed to improve the
effectiveness of marketing analytics at the enterprise. The practical value of the
study is the potential application of its recommendations to enhance the

enterprise’s market adaptability and competitiveness.
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