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AHOTALIS

Ckpunbp  S.B. Po3poOka 3axomiB 3 yJOCKOHAJIEHHS MapKETUHTOBOI CIIYXOH
M1IPUEMCTBA

B kBanigikamiitHiii poOoTI O6akanaBpa po3MISTHYTO TEOPETUKO-METOIUYHI OCHOBH
oprasizaimii Ta KOHTPOJIO MAapKETHHIOBOi MiSJIbHOCTI MIANPUEMCTBA, 3A1MCHEHO
MapKEeTUHTOBUN aHaJli3 Ta po3po0IeHO peKOMEHAAIlT 11010 BAOCKOHAJIEHHS OpraHizaiii
MapKeTUHTOBO1 AisbHOCTI mianpuemcTBa TOB «bi-Tpeiay. 3 ypaxyBaHHsAM crieriudiku
npoaykiii mignpuemctBa TOB «bi-Tpeiia» Ta KOHKYpEHTHHX YMOB 3alpOIIOHOBAHO
BIIPOBQ/KEHHS TOBAapHOI MOJENI Opradizaiii BiJIUTy MapKETHHTY, PEKOMEHIO0BAaHO
MPOBOANTH aHAI3 MAPKETUHTOBOI JisSUTBHOCTI 3a monoMmoroto CRM-cuctemu m103Bostsie
OUTbIl €(EeKTUBHO 3IIMCHIOBATU AISUIBHICTH MAapKETUHIOBOI CIYXOH, 1 SK HACHiJIOK
NIJBULIUTH PIBEHb MPOJAXKIB, ONTUMI3YBaTH TMpOIEC MNPOJAXIB 1 3aKyMliBeb,
NiJBULIUTH PIBEHb OOCIYrOBYyBaHHS MOKYIIIB, OCKUIBKM CHCTEMa JO3BOJISIE 30epiraTu
iHpopMallil0O TPO ICHYIOYUX IMOKYIIIB, J0AaBaTH KJII€HTIB, 10 3HOBY 3'IBUIHCS, B
enuHil 0asi, aHai3yBaTH 3POCTAaHHS IMOKYIIIIB, PETYJIOBAaTH O13HEC MPOIECH, 1 HABITh
aHaTI3yBaTH OTPUMaH1 pe3yIbTaTH MAPKETUHTOBUX JI0CI1KECHb.

KuarouoBi ciaoBa: MapkeTMHTrOBa KOHIICTISI YHPABIIHHS —MiJIPUEMCTBOM,
opraHizaimisi MapKETHMHIOBOi JISUIBHOCTI MIJNPUEMCTBA, KOMIUIEKC MAapKETHHIY,
KOHTPOJIb ~MapKETMHIOBOI  JISUIBHOCTI  MIANPUEMCTBA, MAapKETHHTOBUM  aHajl3
HiJOPUEMCTBA, MAPKETUHTOBUW ayauT, MAapKETUHI OpraHi3aiii, aBTOMAaTU30BAHMI
MapKETHHT.

SUMMARY

Skryl Y.V. Development of visits to the improved marketing service of the business
In the qualification work of the bachelor, the theoretical and methodological foundations
of the organization and control of the marketing activity of the enterprise are examined,
the marketing analysis and marketing audit of the activity are developed, the
recommendations are broken down on how to thoroughly organize the marketing
activity LLC "Bi-Trade". In order to improve the specifics of the products of LLC
"Bi-Trade" and competitive minds, it was recommended to promote the product model
of the organization in the context of marketing, it is recommended to analyze the
marketing activities for the help of the CRM-system, allowing more effective
development activity of the marketing service, and as a result, increase the level of
sales, optimize the sales process and purchaser, increase the level of service of
purchasers, the system allows collecting information about essential purchasers, adding
customers who have reappeared, in a single database, analyzing the growth of
purchases, regulation evaluate business processes, and analyze the results of marketing
results.



Keywords: marketing concept of business management, organization of business
marketing activities, marketing complex, control of business marketing activities,
business marketing analysis, marketing audit, organization marketing, marketing

automation.
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