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AHOTAIIISA

MycaeB P. A. BiockoHajieHHSI aCOPTHMEHTHOI NMOJITHKHM MiANPHEMCTBA PO3APiOHOI
TOPTiBJIi.

B xBamidikartiitHiii poGoTi pO3TISIHYTO MOHSTTS aCOPTUMEHTY MPOAYKIIi MiAIPUEMCTBA,
0c0o0MBOCTI (hOpMyBaHHSI ACOPTUMEHTHOT MOJIITUKU MiMPHUEMCTBA, METOAM TUIAHYBAHHS
ACOPTHUMEHTY MiIMPHEMCTBA. 3 ypaxyBaHHsAM crnenudiku npoaykuii mianpuemctsa TOB
«PVYIII» Ta KOHKYpEHTHHX YMOB 3allpONOHOBAHO BOpOBaAUTH B acopTuMeHT TOB «PYI»
MPOJYKIIIO €KOJOTIYHOT0, HATYpaIbHOTO MOXOKEHHS, 31 CTBOPEHHSAM BJIACHOi TOPTrOBOi
MapkH, sika Oyje HazuBaTucs «Eco EVAy». Bunyck ganoi npoaykitii i BJ1aCHOI TOPTOBOIO
Mapkolo Oyzie MaTu nepeayMoBu 1o ycrixy, ockuibku TOB «PYII» mae Ha naHuii MOMEHT
MIUPOKUI aCOPTUMEHT TOBapiB, SIKI BUPOOJSIOTHCS HA 3aMOBJICHHS MIANPUEMCTBA i
BJIACHUMH TOPrOBUMHU MapKamHu. J[oBeZeHO, 1110 JaHUM 3axij 3 PO3LIMPEHHS aCOPTUMEHTY
TOB «PVYIll» ToBapamu BIACHOI TOProBoi Mapku Oyjae e€()EeKTUBHUM, OCKUIbKU MPUHECE
JI0aTKOBY €KOHOMIYHY €(EKTUBHICTb.

Kuiro4oBi cjioBa: acopTUMEHT, TOPIiBIIA, PO3ApI0, YIpaBiIiHHSA, MOJITUKA, KOHKYPEHLI,
POCYBAHHS.

SUMMARY

Musayev R. A. Improvement of the assortment policy of the enterprise retail trade.
The bachelor’s thesis considers the concept of the company's product range, the peculiarities
of the formation of the company's product range policy, and the methods of planning the
company's product range. Taking into account the specifics of the products of the «kRUSH»
enterprise and competitive conditions, it is proposed to introduce into the assortment of the
«RUSH» enterprise products of ecological, natural origin, with the creation of its own
trademark, which will be called «Eco EVA». The release of this product under its own brand
will have prerequisites for success, since the «cRUSH» enterprise currently has a wide range
of products that are manufactured to order of the company under its own brands. It has been
proven that this measure to expand the assortment of the «RUSH» enterprise with its own
brand products will be effective, as it will bring additional economic efficiency.

Keywords: assortment, trade, retail, management, policy, competition, promotion.
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