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AHOTANIA

HekoBans O.P. CTBOPEHHS KOHTEHTY B INSTAGRAM JUJIA
I[MPOCYBAHHA PECTOPAHHOI'O BIBHECY

O06’ext mochimkenns. comianbHa Mepexa INSTAGRAM mist mpocyBaHHS
pecTopaHHOTO Oi3HECY SIK MPOIIeC CTBOPEHHS KOHTEHTY B Instagram.

[IpeqMer moCHiIKEHHS. TMPOCYBAaHHS pecTopaHHOro Oi3Hecy depe3
comianbHy Mepexy INSTAGRAM.

Mera auriaomMHOI poOOTH: po3poOKka Oe3medyHoi CTparerii Mo CTBOPEHHIO
kKoHTeHTY B INSTAGRAM niis pecTopaHHOro mimprueEMCTBA.

Opep:kaHi BUCHOBKH Ta X HOBH3HA: CTBOPEHHsI KOHTEHTY B Instagram mist
IPOCYBaHHS PECTOPAHHOrO OI3HECY - BAXKJIMBHM IHCTPYMEHT y CY4acCHOMY CBITI.
[IpaBunbHa cTpaterisi CTBOPEHHSI KOHTEHTY, PI3HOMAHITHICTh TUIIB KOHTEHTY Ta
aKTUBHE NPOCYBAHHS JOTOMOXYTh 3aJyYUTH OUIbIlIe KIIEHTIB 1 30UIHIINTH
npuOyTOK pectopany. Ll kBamidikamiitHa po6oTa JOCIIIKY€E CTBOPEHHS KOHTCHTY
JUIsL TIPOCYBaHHS PECTOpAaHHOro miampueMcTBa B Instagram ©Ha mnpukiasi
pectopany «Opecay. 3riIHO TOCIIJKEHHS] MO>KHA IIPUUTH 10 TOIO BUCHOBKY, IO
HEOOX1IHO TOCTIHHO aHaJli3yBaTH PEe3YyJbTAaTH 1 BHOCUTH KOPEKTHUBU B CTPATETIIO,
100 JOCSTTH yCHiXy B MPOCYBaHHI pecTOpaHHOro 6i3Hecy B Instagram.

Pe3ynpTaTu poOOTH MOXYTh OYTH BUKOPUCTAHI AJIs1 pO3POOKH peKOMEHAaIlii
MO0 CTBOpPEHHs e(EeKTHMBHOIO KOHTeHTY B Instagram s mpocyBaHHS
pecTopaHHOro Oi3HeCy Ta MiJBUILEHHS HOro MOMYISPHOCTI. AHaNi3 YCHIIITHUX
KEWCIB Ta BIPOBAKEHHS I1X HaMKpalIMX TMPaKTUK TOMOMOXYTh BJIACHUKaM
HIABUILUTH CBOIO KOHKYPEHTOCIIPOMOKHICTh Ha PUHKY.

KBamidikamiitna pobora: 69 crop.,21 puc., 4 T1abn.,22 mitepaTypHUX
JDKeperna.

Knrowuosi cnoea: couianbHa Mepexka, pecTOpaHHUN Oi3HEC, MPOCYBaHHSA,

OpeHn, KOHTeHT, [HcTarpam.



SUMMARY

Nekoval O. R. Creating content on Instagram for promotion restaurant
business

The research object: the social network INSTAGRAM for promoting the
restaurant business as a process of creating content on Instagram.

The research subject: promotion of the restaurant business through the social
network INSTAGRAM.

The scientific novelty of the study: creating content on Instagram to promote
your restaurant business is an important tool in the modern world. The right
content creation strategy, a variety of content types, and active promotion will help
to attract more customers and increase the restaurant's profits. This qualification
work explores the creation of content for the promotion of a restaurant enterprise
on Instagram on the example of the Odesa restaurant. According to the study, it
can be concluded that it is necessary to constantly analyse the results and make
adjustments to the strategy in order to succeed in promoting a restaurant business
on Instagram.

The results of the work can be used to develop recommendations for creating
effective content on Instagram to promote the restaurant business and increase its
popularity. The analysis of successful cases and the implementation of their best
practices will help owners increase their competitiveness in the market.

The degree paper amounts: 69 pages, 21 figures, 4 tables, 22 literary
sources.

Keywords: social network, restaurant business, promotion, brand, content,

Instagram.
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