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AHOTANIA

Xoxs0B M.C. IHTepHEeT-MapKeTHHI SIK 3aCi0 yI0CKOHAJICHHSI KOMYHIKALIHOT
AISUIBHOCTI MiNPUEMCTBA

VY xBamiikamiiiHiii poOOTI PO3MISIHYTO TEOPETHYHI 3acagud KOMYHIKAIIHOT
JTISJIBHOCTI TIANPUEMCTBA B yMoOBax HM(poBoi TpaHcdopmallli €KOHOMIKH, a TaKOX
BU3HAYEHO pOJb IHTEPHET-MAPKETUHIY $K CYYaCHOTO I1HCTPYMEHTY MapKETHHIOBUX
koMyHikatii. [IpoananizoBano oprasizaiiiiHo-ekoHOMI4UHY IisiibHICTE TOB «Po3eTkay,
3M11iICHEHO OIIIHKY HAsBHOI CUCTEMH 30BHIIIHIX KOMYHIKaIlil, MPOBEICHO aHalli3 PUHKY
€JIEKTPOHHOI KOMEpIli, Ha SKOMY (YHKIIOHYy€ MIANPUEMCTBO. BuBUeHO MexaHI3MU
CerMEHTYBaHHA IJILOBOI ay IUTOPIi Ta MO3MUIIOHyBaHHs Openay. Ha ocHOBI pe3ynbTaTiB
JTOCITIDKEHHS 3alPOMOHOBAHO 3aXO0/U MO0 BAOCKOHAJICHHS IHTEPHET-KOMYHIKAI[IHOT
cTparerii KoMMaHii, OOIPYHTOBAHO IXHIO EKOHOMIYHY JOLUIBHICTE 1 PO3pOOJIEHO
MapKeTHHroBuii Oromker. JloBemeno, 1o peanizaiis 3anpoNOHOBAaHOI cTparerii
COpUsITUME TOCWICHHIO KOHKypeHTocrnpomoxkHocTi TOB «Po3erka» Ha ykpaiHCbKOMY
PUHKY Ta MOKpAaIIEHHIO €(PEKTUBHOCTI B3a€MO/II1 31 CLIOKMBAYaAMH.

Kuro4oBi cjioBa: iHTEpHET-MAapKETUHT, KOMYHIKalliliiHa JiSIbHICTh, MAPKETUHIOB1
IHCTPYMEHTH, TMO3ULIOHYBaHHS, cerMeHTyBaHHS puHKy, SWOT-anani3, eiaekTpoHHa
KOMEPIIIS.

SUMMARY

Khokhlov M.S. Internet marketing as a means of improving the
communication activities of an enterprise

The bachelor’s thesis explores the theoretical foundations of communication
activities of enterprises under digital transformation and highlights the role of internet
marketing as a modern tool of marketing communications. The organizational and
economic profile of LLC “Rozetka” has been analyzed along with the current state of its
communication strategy. The research includes an analysis of the e-commerce market in
which the company operates, the segmentation of its target audience, and the positioning
of its brand. Based on the findings, a set of measures to improve the company’s internet-
based communication strategy has been developed, including an estimation of the
marketing budget and an assessment of their economic feasibility. The study proves that
the implementation of the proposed strategy will enhance the competitiveness of LLC
“Rozetka” and improve its interaction with consumers.

Keywords: internet marketing, communication activities, marketing tools, brand
positioning, market segmentation, SWOT analysis, e-commerce.
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