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AHOTALIIA

Yepkec C. C. Y 10cKOHaTICHHS CUCTEMHU MEHEDKMEHTY SKOCTI 3@ TOPIBHIIBHUM
aHaJI130M aCOPTUMEHTY 1 IKOCTI KIHOYOTO B3YTTSI.

Y pob6OTi pO3rIASHYTO TEOPETUYHI ACHEeKTH Ta TEHICHINI PO3BUTKY PHHKY
*iHo4yoro B3yTTs. [IpoananizoBaHo cTaH, TEHACHIII] Ta MEPCIEKTUBU PO3BUTKY PUHKY
KiHOoyoro B3yTTs. HaBenmeHo 3aranbHy KiIacHikamilo Ta XapaKTEPUCTHUKY
ACOPTUMEHTY JKIHOYOTrOo B3yTTs. CHCTEMaTH30BaHO IOKA3HUKH SIKOCTI KIHOYOTO
B3YTTSL.

JloCHiIPKEHO SKICTh JKIHOYOTO B3YTTA Yy B3yTTEBOMY MarasuHu «Midax.
[IpoBeneHo aHali3 CTPYKTYpH aCOPTUMEHTY >KIHOYOT0 B3YTTS y Mara3uHi «Mida».

Po3risiHyTO NUISAXM BIOCKOHAJIEHHSI CUCTEMU MEHEI)KMEHTY SIKOCT1 Y Mara3uHi
«Mida».

BuBYeHO OCHOBHI MIAXOAM A0 yHpaBiiHHA SKICTIO 3a cuctemoro [SO-9000.
[IpeacTaBieHO MEHEIKMEHT SIKOCTI Marazuny «Mida» sk HampsiM HOro AisUIbHOCTI.
Hageneno 3axoau 1010 yJIOCKOHAJICHHSI CHCTEMH MEHEIKMEHTY SIKOCTI.

Kitto4oBi ciioBa: cucteMa MEHEIKMEHTY, SIKICTh, AKIHOYE B3yTTs, aCOPTHUMEHT,
MEHEKMEHT SIKOCTI, B3yTTs, PUHOK, CIIOKHUBY1 IIEPEBarH.

SUMMARY

Cherkes S.S. Improving the quality management system by comparative
analysis of the range and quality of women's shoes.

The paper considers the theoretical aspects and trends in the development of the
women's footwear market. The state, tendencies and prospects of development of the
market of women's footwear are analyzed. The general -classification and
characteristics of the range of women's shoes are given. The quality indicators of
women's shoes are systematized.

The quality of women's shoes in «Mida» shoe stores has been studied. An
analysis of the structure of the range of women's shoes in the store «Mida!.

Ways to improve the quality management system in the «Mida» store are
considered.

The main approaches to quality management according to the ISO-9000 system
are studied. The quality management of the «Mida» store is presented as a direction of
its activity. Measures to improve the quality management system are presented.

Key words: management system, quality, women's footwear, assortment,
quality management, footwear, market, consumer preferences.
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