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AHOTALIA

Ab6pamkin M.B. Ocob6muBocTi opranizamii ONTOBOI TOPTiBIl KEpaMiyHOIO
TUTUTKOIO.

VY kBamigikamiiHii poOOTI MNpoaHaNi30BaHI TEOPETUYHI OCHOBH OMNTOBOIO
TOPTOBEIHHOTO MiAMPUEMCTBA. JIOCTIIKEHO CTaH Ta TEHACHITI PUHKY ONTOBOI1 TOPTIBIIi.
[IpoananizoBaHO OCHOBHI MPUHIIMIIK ONTOBOI TOPTIBJI Ta i1 poib y MIANPHUEMHUIITBI.
JocnimkeHo opraizaiiiiny CTpyKTypy ONTOBOTO IiANIPHEMCTRA.

[IpoanainizoBaHO 3arajbHy XapaKTepUCTUKY MianpueMctBa. IIpoananizoBaHO
MOCTAYaJIbHUKIB Ta YIPABIIHHSA 3aKyMiBISIMU Ha MAIPUEMCTBI. J{OCTIIKEHO AISTBHICTh
NIJIPUEMCTBA Ta BIUIMB 30BHIIIHIX (PaKTOPIB HA HHOTO.

[IpoananizoBano mnpoOieMHi cdepu B AissibHOCTI mignpueMctBa TOB «KI
«YKBb»» Ta po3rIsiHyTO MOKIIMBOCTI ONTUMI3allii MPOIIECIB.

KirouoBi cnoBa: kepaMiyHa IUIMTKA, KEPAMOTPAHIT, ONTOBA TOPTiBJs, 3arajibHa

XapaKTepUCTUKa, ONTUMI3AIlis.

AHOTAIIS

Abramkin M.V. Peculiarities of the organization of ceramic tiles.

The theoretical basis of the wholesale trade enterprise is analyzed in the
qualification work. The state and trends of the wholesale trade market were studied. The
basic principles of wholesale trade and its role in entrepreneurship are analyzed. The
organizational structure of the wholesale enterprise was studied.

The general characteristics of the enterprise were analyzed. Suppliers and
procurement management at the enterprise were analyzed. The activity of the enterprise
and the influence of external factors on it were studied.

The problem areas in the activity of LLC "KG "UKB™" were analyzed and the
possibilities of process optimization were considered.

Keywords: ceramic tile, porcelain stoneware, wholesale trade, general

characteristics, optimization.
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