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AHOTALNIA

Yepen K.A. OcobnuBOCTI MpOCyBaHHs B3yTTEBUX TOBApiB Ha LIILOBY PUHKY B
OHJIaMH dopmari.

Jlana po6oTa MICTUTh METOJMYHI AaCIMEKTH, MAOCII/DKCHHS Ta aHall3 PUHKY
B3yTTS B YKpaiHi, a TakoX MpoOLECiB MpOoCyBaHHS Ha HboMy. [IpoBeneHo anami3
TEHJICHIII B JlaHii rangy3i Ha HaiioHalbHOMYy piBHI 2023-2025 pp. Posmisiayto
NoTpeOu CMOXKUBaUiB Ta KOHKYPEHTOCIPOMOXKHICTh Ha JJAHOMY PUHKY.

JocnikeHo opraHizalliiHO-eKOHOMIUHY JisUTbHICTh MarasuHy «Immepis
B3YyTTs» Ta Moro xapakrepuctuky. [Iposeneno SWOT-anani3 ganoro miamnpueMcTBa Ta
aHai3 JIOKAJTbHUX KOHKYPEHTIB LIbOTO MarasuHy. BHU3HaueHO CMOXKMBYI IepeBaru
KJIIE€HTIB «IMmepii B3yTTs» 3a paxXyHOK aHKETyBaHHS.

3pobseH0 po3paxyHOK I 3allyCKy I1HTEpHET-MarasuHy «Immepii B3yTTs»,
MpPOaHaTI30BaHO, AKI NUISIXM TPOCYBAaHHS Kpalle 3aCTOCYBaTH caMe JJisi JTaHOTO
MarasuHa, BKJII0Uarouu BCl iloro ocobmuBocTi. HagaHi pekoMeHaallii nmo pe3yapraraMm
MIPOCYBaHHs Mara3uHy «Immepist B3yTTs» B OHJIAH opMarti.

KirouoBi cnoBa: B3yTTs, KOHKYPEHTOCIIPOMOXHICTb, TEHJEHIIl, IPOCYBaHH1,
IHTEpHET-Mara3uH, aHKeTYBaHHS, IITyYHUH 1HTEJIEKT, CE30H.

SUMMARY

Cherep K.A. Features of promotion footwear products on the target market in
online format.

This work contains methodological aspects, research and analysis of the
footwear market in Ukraine, as well as promotion processes in it. An analysis of trends
in this industry at the national level for 2023-2025 was conducted. Consumer needs
and competitiveness in this market were considered.

The organizational and economic activities of the “ Imperiya vzuttya” store and
its characteristics were studied. A SWOT-analysis of this enterprise and an analysis of
local competitors of this store were conducted. The consumer preferences of “Imperiya
vzuttya” customers were determined through a questionnaire.

A calculation was made for launching the “Imperiya vzuttya” online store, which
promotion methods are best applied specifically for this store, including all its features,
were analyzed. Recommendations are provided on the results of promoting the
“Imperiya vzuttya” store in the online format.

Keywords: footwear, competitiveness, trends, promotion, online store, survey,
artificial intelligence, season.
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