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AHOTALIA

JurimoMHa poboTa MPUCBSIYCHA JOCIIHDKEHHIO IMIKY OaHKY SK KIIFOYOBOTO
YUHHUKA B OaHKIBCbKOMY MEHEDKMEHTI. B yMOBax cy4acHOi pMHKOBOi €KOHOMIKH
IMIJDK 0aHKY BiJlirpa€e BUPIMIAIIBHY pOJjib y 3a0€3MeueHHI KOHKYPEHTOCIIPOMOKHOCTI
Ta JOBTOCTPOKOBOTO YCHiXy OaHKIBCbKOi ycTaHOBU. B po0OOTI aHami3yrOThCs
TEOPETUYHI OCHOBH (POpPMYBaHHsS IMIIKYy OaHKy, WOTO BIUIMB Ha OpraHizalliiifi
mpoliecu Ta B3aeMOJi0 3 KiieHTamMu. OcoOimBa yBara NPUIUISIETHCS aHali3y
JISUTBHOCTI ABOX MPOBITHUX YyKpaiHChbKuxX OaHkiB - [IpuBarbank Ta MoHOOaHK.
Bu3zHadueHO KITI0OUOBI ACTIEKTH MOKPAIEHHS 1X IMIIKY Ta BAKOPUCTAHHS 3apyO15KHOTO
JOCBiJly Y OaHKIBCBKOMY MapKeTHHry. Ha OCHOBI MpOBEIEHOro IOCHIIKCHHS
pO3p00JICHO peKOMeHJaIlli W00 YJIOCKOHAJEHHS PEKJIaMHMX KaMmaHid s
MOKpAIIeHHS IM1JKy OaHKIB.

Krouosi CJIOBa; IMI1JIK OaHKy, OaHKIBCHKHUI MEHEP)KMEHT,
KOHKYPEHTOCTIPOMOXKHICTh, ~MapKETHHT, peKiIaMHa Kammanisi, IlpuBatbank,

MoOHOOAaHK.

SUMMARY

This bachelor’s thesis is devoted to exploring the image of a bank as a critical
factor in banking management. In the context of a modern market economy, a bank's
image plays a crucial role in ensuring its competitiveness and long-term success. The
study analyzes the theoretical foundations of bank image formation, its impact on
organizational processes, and interaction with customers. Special attention is given to
the analysis of the activities of two leading Ukrainian banks - PrivatBank and
Monobank. Key aspects of improving their image and using international experience
in banking marketing are identified. Based on the conducted research,
recommendations for improving advertising campaigns to enhance the banks' image
are developed.

Keywords: bank image, banking management, competitiveness, marketing,

advertising campaign, PrivatBank, Monobank.
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