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AHOTAILIA
akipos K.B. «AHamni3 MapKeTHHTOBOI IISTILHOCTI M1ATPUEMCTBAY

B poOoti 3ampomoHOBaHO HUIAXH YAOCKOHAJICHHS YIPaBIIHHA MapKETHUHIOBOIO
TISJBHICTIO  TIANpUEMCTBA.  JIOCHDKEHO  TEOPETHYHI  acleKTH  yIpaBIiHHSA
KOHKYPEHTOCITPOMOXHICTIO MIANPUEMCTBA. bylno HamaHo 3araibHy OpraHizaiiiiHy
xapaktepuctuky Y I3 «Ykpromra» Ta omineHo Woro ¢iHaHcoBuii ctaH. [IpoBeaeHo
aHaii3 yNpapliHHSA MapkeTHHToBoro nisuibHicTIO Y /I3 «YkpmomTay Ta po3poliaeHo
MPOMO3UIIT IIOAO YJOCKOHAJNEHHS IOTO MPOIECy. 3amporoHOBAaHO YyIOCKOHAIECHHS
mapketuHroBoi gisibHOCTI Y I3 «YkpromTay 3a paxyHOK OpraHi3alliiHuX 3aXOiB Ta
PO3ILIMPEHHS] MPOMO3UIIIii Ha PUHKY momToBoro Oi3Hecy. OOIPYHTOBaHO 3axoju, SKi
JO3BOJISIIOTH MABAIIMTH 00’ eMu nipojaxiB Y I3 «Ykpmoomrtay.

KitouoBi cioBa: KOHKYPEHTOCHPOMOXKHICTh, MApKETHHI, PEKJIaMHa KamIaHis,

MapKETUHT-MIKC, TU(epeHITiaIis.

SUMMARY

Shakirov K. «Analysis of marketing activity of the enterprise»

In the work the ways of improvement of management of marketing activity of the
enterprise are offered. Theoretical aspects of enterprise competitiveness management are
investigated. The general organizational characteristic of UkrPoshta UDPPP was presented
and its financial condition was assessed. The analysis of the marketing activity
management of the UkrPoshta UDPPZ is carried out and the proposals for improvement of
this process are developed. Improvement of the marketing activity of UkrPoshta UDPPP is
proposed due to organizational measures and expansion of offers in the postal business
market. Measures to increase sales of UkrPoshta are justified.

Keywords: competitiveness, marketing, advertising campaign, marketing mix,

differentiation.



