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AHOTALIIA

KpacuoBues M.C. Bubip mnocrayaibHUKIB MOJOYHOI NPOAYKIi PI3HUMH
METOIaMH.

Y poOoTi pO3MISIHYTO TEOPETUYHI acHeKTH JOCHIKEHHS PUHKY MOJOYHOT
npoaykilii B Ykpaini. [IpoananizoBaHo cTaH, TEHJICHI Ta MEPCHEKTHUBU PO3BUTKY
PUHKY MOJIOUHOI npoaykiiii. HaBeneHo knacudikaiiiro Ta BUMOTH J10 SKOCTI MOJIOYHOL
npoaykiii. CHcTeMaTH30BaHO METOAWYHI MIAXOAW J0 BUOOPY NOCTA4aJbHUKIB
MOJIOUHOT MPOIYKITIi.

JIOCIITKEHO CTPYKTYpYy AacCOPTUMEHTY Ta SKICTh MOJIOYHOI MPOAYKIIl B
cynepMapketi kopnopauii «ATbmapker». HaBengeHo 3aranbHy XapaKT€pUCTUKY
koprnopauii «ATbmapker», ne nmpoBoawsocss AOcHKEHHS. JlOCTIIKEHO CTPYKTYpPY
acOpTUMEHTY MoJioKa. [lepeBipeHO fKICTh MOJOKAa OpPraHOJENTUYHUM Ta (Hi3UKO-
XIMIYHUM METOJAMH.

Po3risitHyTo mIISIXM  YAOCKOHAJNIGHHS METOJMYHUX IMIJIXOJMIB JO0 BHOOpY
MOCTa4YaJIbHUKIB MOJIOYHOT MPOAYKIIii B kKopropaiiii «ATbmapker».

[IpoBeneHO cerMeHTYBaHHSI CIOKMBA4iB MOJIOYHOI MPOAYKIIT Ta BHU3HAYECHO
MOPTPET TMOTEHIIHHOrO crokuBada. OOIpyHTOBAHO KpuTepli Ta JOIIBHICTh
3aCTOCYBaHHS BU3HAYEHUX METO/IB BHOOPY MOCTAYaIbHUKIB MOJOYHOI MPOAYKIIT B
kopnopaitiii «ATbmapkeT».

Kito4oBi cioBa: mocTadyalibHUKHA, MOJIOYHA MPOAYKIlis, BUOIP, METOIH, SKICTh,
aCOPTUMEHT, CETMCHTYBAaHHS.

SUMMARY

Krasnovtsev Mykita. Selection of suppliers of dairy products by different
methods.

The paper considers the theoretical aspects of the study of the dairy market in
Ukraine. The state, tendencies and prospects of development of the dairy market are
analyzed. The classification and requirements for the quality of dairy products are
given. Methodological approaches to the choice of suppliers of dairy products are
systematized.

The structure of the assortment and the quality of dairy products in the
supermarket of the corporation "ATB - market" were studied. The general
characteristics of the corporation "ATB - Market", where the study was conducted.
The structure of the milk assortment has been studied. The quality of milk was
checked by organoleptic and physicochemical methods.

Ways to improve methodological approaches to the selection of suppliers of
dairy products in the corporation "ATB - Market" are considered.

Segmentation of consumers of dairy products is carried out and a portrait of the
potential consumer is defined. The criteria and expediency of application of certain
methods of selection of suppliers of dairy products in the corporation "ATB - market"
are substantiated.

Key words: suppliers, dairy products, choice, methods, quality, assortment,
segmentation.
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