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AHOTANIA

Xapuenko JI.JI. JlocnmigxeHHsI BITUM3HSHOTO PUHKY 4Yal0 Ta CIOXHBAI[bKUX
aCTEKTIB MOTO MPOJAXKY.

B xBamidikamiiini poOOTI MpoaHATI30BaHO CTaH Ta TEHACHIII PO3BUTKY
BITYM3HSHOTO pUHKY 4aro. CHCTeMaTh30BaHO O3HAKHU Kiacu(ikalii yaro Ta BUALIEHO
BHUMOTH JI0 1OTO SKOCTI.

HNocaimkennss npoBeneHo 3a panumu 3 TOB  «ATb-mapker». HaBeneno
acopTuMeHT yaro B cynepmapkerax TOB «ATb-mapker». IlepeBipky sKoOCTI 4Yaro
3MIMCHEHO 32 OPTaHOJICNTHYHUMH Ta (DI3UKO-XIMIYHUMU TTOKA3HUKAMHU.

[IpuknagHi acekTy poOOTH NPUCBSYEH] OOTPYHTYBAHHIO HANPsIMIB aKTUBI3alli
MPOJIAXy Yaro 3a CIIOKUBALIbKUMHM acriekTaMu. Bu3HaueHO CerMeHTH MOKYTIIIB Yaro Ta
chopmoBano mopTpeT moteHIiiHOro crnoxubada TOB «ATb-mapker». IlpoBeneHo
ABC- ta XYZ-aHani3 acopTUMEHTY B CylepMapKerax IJjs Horo onTumizauii Ta
BU3HAYCHHS KaTeropii yarw. Po3misHyTo nutanHsa GopMyBaHHS KyJbTYpU CIOKUBAHHS
Yaro 3 MO3HUIII OTo BILUIMBY Ha 370POB’ S JIFOJUHHU.

KarwuoBi cioBa: puUHOK Yaw, SKICTh, BUMOTH JI0 $IKOCTi, aCOPTHUMEHT,

CerMeHTallisl, CIIOKUBay1, ONTUMI3allis, 370POB’sl.

SUMMARY

Kharchenko D.D. Research on the domestic tea market and consumer aspects of
its sales.

The qualification work analyzes the state and trends in the development of the
domestic tea market. The characteristics of tea classification are systematized and
requirements for its quality are highlighted.

The research was conducted using data from ATB-market LLC. The assortment
of tea in supermarkets of ATB-market LLC is presented. Tea quality was checked
according to organoleptic and physicochemical indicators.

The applied aspects of the work are devoted to substantiating the directions of tea
sales activation according to consumer aspects. Segments of tea buyers are determined
and a portrait of a potential consumer of ATB-market LLC is formed. An ABC and
XYZ analysis of the assortment in supermarkets is carried out to optimize it and
determine the tea category. The issue of forming a culture of tea consumption from the
perspective of its impact on human health is considered.

Keywords: tea market, quality, quality requirements, assortment, segmentation,
consumers, optimization, health.
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