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AHOTALIIA

Kics O.0. JJocnixeHHs] puHKY MHJIOMaTepiaiiB Ta iX CIOXKUBAYiB.

VY poboTi po3rasHyTO PUHOK muiomatepianiB. HaBeneno kmacudikaiiito Ta
acopTUMEHT mmiomarepiaiiB. [IpoaHanmizoBaHO MOMKIMBOCTI Ta 3arpo3d PO3BUTKY
JepEBOOOPOOHOT TPOMHCIIOBOCTI.

Takoxx TPOBEACHO KOMIUIEKCHUN aHali3 MiJMPUEMHULBKOI JisUIBHOCTI
TOB «Ykpaincbka TapHa KoMmadis». Hamana omiHka Ta aHami3 MailHOBOTO
notenmianry TOB «Ykpainceka TapHa kommaHis». [IpoBeaenuii anamiz ¢piHaHCOBOTO
noteniary TOB «YkpaiHcbka TapHAa KOMITaHIs».

BHeceno mnpomo3uili moA0 3aJ0BOJICHHS BHUSBIEHUX NOTPEO CIOKMBAYIB.
[IpoBemeHo MOCHIKEHHSI CIOXKHMBa4iB MuioMarepiainiB. HaBeneHo eKOHOMIYHE
OOTpYHTYBaHHsSI ~ 3aXOJlIB  IIOAO  MIJABUINEHHS  €(PEKTUBHOCTI  AISUTbHOCTI
TOB «Yxkpaincbka TapHa KOMITaHIs.

KirouoBi  crnoBa: pUHOK  mOWioMaTepiadiB, JJOCHIJKEHHS, CIIOXKHBayi,

KJacuikanis, po3BUTOK.

SUMMARY

Kis O.0. Lumber market research and their consumers.

The lumber market is considered in the work. The classification and range of
lumber are given. Opportunities and threats to the development of the woodworking
industry are analyzed.

A comprehensive analysis of the business activities of Ukrainian Packaging
Company LLC was also conducted. Assessment and analysis of the property potential
of Ukrainian Packaging Company LLC is provided. An analysis of the financial
potential of Ukrainian Packaging Company LLC was conducted.

Suggestions have been made to meet the identified needs of consumers. A
survey of lumber consumers was conducted. The economic substantiation of measures
on increase of efficiency of activity of Open Company "Ukrainian container company"
is resulted.
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