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AHOTAINIA

Heuunopyx 11.B.Po3pooxka MidCHaApoOH020 [HBECMUYIIHOZ0 NpPOeKm)y mda
cmpamezii lo2o NPoOCY8aHHslL.

Y poOoTi pPO3MISIHYTO TEOPETHYHI Ta MPAKTU4YHI acleKTh pO3pOOKU Ta
MPOCYBaHHS MDKHApOJHOTO 1HBecTUIiitHOTO TIpoekTy IIpAT «JIbBiBCHKUI
XOJIOJTOKOMOIHATY», a TAKOXK 3/1HCHEHE JOCTIKEHHS MOJIbCHKOTO0 PUHKY MOPO3UBa
Ta IIJIBOBUX TPy CIHOXXHBa4dlB MPOAYKIII JOCTIIKYBAaHOTO IIANPHEMCTRA.
[IpoBenenuit aHami3 (HIHAHCOBOrO CTaHy JOCIHIJDKYBAHOTO MIANPUEMCTBA Ta
BU3HAYEHO MOKJIMBOCTI I0JI0 PO3POOKH MI>KHAPOAHOTO 1HBECTULIIMHOTO MPOEKTY,
JOCITIJIKEHO YMHHUKY BIUTMBY Ha 3apyO1KHHUI PUHOK 30yTy, Ha KU OpPIEHTOBAHO
npoekT. Po3po0ieHo 1HCTpYMEHTH MNPOCYBaHHS MIXKHAPOJHOI'O 1HBECTHUIIIHOTO
MPOEKTY Ta MPOAYKIII MIAIPUEMCTBA HA 3apyOKHOMY PHUHKY 30YyTY, OIlIHEHO
E€KOHOMIYHY €(EKTUBHICTh MI’>KHAPOJIHOTO 1HBECTUIIIMHOTO MPOEKTY Ta BU3HAYEHO
OCHOBHI HAINpsSIMHU MPOCYBAHHS MPOAYKIIT 3 METOK MiABUIIEHHA €()EKTUBHOCTI

rOCIOAAPCHhKOT NSUTBHOCTI MIMPUEMCTBA.

Knwuoei croea: ineecmuuyii, ineecmuyiiiHuil npoeKkm, MiXcHapoOHi iHeecmuuyi,

MapKemunz, npoCy6anHs, eqheKmueHicms.



SUMMARY

Nechyporuk P.V. Development of an international investment project and

strategy for its promotion.

The theoretical and practical aspects of the development and promotion of the
international investment project of PJSC “Lviv Holodokombinat™ are considered in
the paper, as well as the research of the Polish ice cream market and target groups
of consumers of products of the studied enterprise. The analysis of the financial
state of the investigated enterprise is conducted and the possibilities for
development of the international investment project are determined, the factors of
influence on the foreign market of the project targeted are investigated. The
instruments of promotion of the international investment project and production of
the enterprise on the foreign market have been developed, the economic efficiency
of the international investment project has been evaluated and the main directions
of the promotion of products have been determined in order to increase the

efficiency of the enterprise's economic activity.

Keywords: investments, investment project, international investments,

marketing, promotion, efficiency.



SMICT

BCOTVII oo Ommodka! 3akiaaka He onpeaeseHa.

PO3AJI 1. TEOPETHUYHI 3ACAIU PO3POBKU TA IIPOCYBAHHA
MDKHAPOJTHOT'O IHBECTULIIMHOI'O ITPOEKTYOmn6ka! 3akiaagka He

ompeaesieHa.

1.1. CyTHICTh Ta 3HaU€HHS 1HBECTHUIIIHOI AISUTBHOCTI MiANPUEMCTBA....Omudka!l

3akyaaKa He onpeaeseHa.

1.2. Xapakrepuctuka Ta kiaacudikailisi MDKHAPOJIHUX 1HBECTHUIIITHUX CTpaTerii

KOMITAHII . vvvveeeeeee e e e e e e eeeteeeeeeenaaneeeeen Ommodka! 3akiaaka He onpeaeseHa.

1.3.  OcobmuBOCTI MPOCYBaHHS MIDKHAPOJHOTO 1HBECTHUIIMHOTO TMPOEKTY

.................................................................... Ommodka! 3akiaaka He onpeaeseHa.

PO3JIUI 2. PO3POBJIEHHSA MDKHAPOJHOI'O IHBECTHULIMHOI'O
ITPOEKTY KOMIIAHIi TIPAT «JIbBIBCBKHI XOJIOJOKOMBIHATY

....................................................................... Ommodka! 3akiaaka He onpeaeseHa.

2.1. OpranizamiifHo-eKOHOMIYHA XapaKTEePUCTHUKAa KOMIAHIi Ta OCHOBHMX

HAMPAMIB 11 TISUTBHOCTT vvveevvvveeeieiiee e Ommodka! 3akiaaka He onpeaeseHa.

2.2. XapakTepUCTUKA MI)XHAPOJHOTO THBECTULIIMHOTO MPOECKTY ............ Ommnoka!
3akyaaKa He onpeeseHa.

2.3. OOrpyHTyBaHHS BHOOpPY KpaiHM (perioHy) Ta IIbOBOI ayAUTOpii

THBECTHUIITHOTO TTPOCKTY ...vvervvveanreraneeeanenes Ommuodka! 3akiaaka He onpeaeseHa.

PO3JI 3. IHCTPYMEHTHU  TIPOCYBAHHA  MDKHAPO/IHOI'O
[HBECTULIMHOI'O [TPOEKTY ................ Ommuodka! 3akiaaka He onpeaeseHa.

3.1. Po3pobOka omepaTMBHOTO Ta CTPATETIYHOrO IUIAHY MPOCYBAaHHS IMPOEKTY

.................................................................... Ommuodka! 3akiaaka He onpeaeseHa.



3.2. docaimxenHsa (akTopiB BIUIMBY HA €(PEKTUBHICTh IHBECTUIITHOTO MPOEKTY

.................................................................... Ommodka! 3akiaaka He onpeaeseHa.

3.3. O1inka eKOHOMIYHOT €(PEKTUBHOCTI IHBECTUIIIHHOTO TIPOEKTY........ Ommnodka!

3akiajaKa He onpeeseHa.
|23 (0 5 (0 27 X Ommobka! 3akiagka He onpeesieHa.
JOIOATKH......ovviiiiiiiiiiiiiiiiieee e Ommodka! 3akiaaka He onpeaeseHa.

CIIMCOK BUKOPUCTAHUX JIUKEPEJL...Ommoka! 3akiagka He onpeesieHa.



