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AHOTAIIA

Anypin M.A. JlocaimkeHHs: moTped CIOKUBAviB Ta IX MOBEIIHKA HAa PUHKY
HACIHHS KyKYpY/I3H.

Y po6oTi pO3MISIHYTO TEOPETHUYHI 1 MPAKTUYHI ACMEKTH JOCTIIKEHHS
noTped CIOXWBa4iB Ha PHUHKY HACIHHS KYKYPYI3H, JOCTIDKEHO 3MIHM Ta
TEHJICHIIII PO3BUTKY NOTpeOd, CHUCTEMAaTH30BaHO KiacHu]ikailito JOCIiHKyBaHOI
IPYIH TOBAPiB Ta YMHHUKIB, 1110 (POPMYIOTh IOITHUT.

[IpoBeneHO AOCHIKEHHST  MOTPeO CIOXXKMUBAYiB HACIHHSA KYKYpy/A3u, B
pe3yibTaTi Yoro BUSABIICHO HAaWOLIBIIT HAPSIMKHU B POOOTI 3 KIIEHTAMU B PI3HUX
perioHax YkpaiHu.

Ile pmo3BoiMioO, IIHMpUIE TMOMNIAHYTH HAa TOAUI B CErMEHTalii
CUIBIOCIIBUPOOHMKIB, IO € CIOXMBadyaMU HACIHHS KYKypy/A3W, IpPOBECTU
CETMCHTYBAaHHS CIOKMBAaYiB Ha JOCTIIKYBaHOMY PHWHKY, BHU3HAUYUTH TOPTPET
MNOTEHIITHOr0 CIOXUBaya Ta CKJIACTU MPAKTUYHI PEKOMEHJAlli 10 KOMYHIKaIN
MIJMNPUEMCTBA 1 CHOXXHMBayiB, II0 JO3BOJWJIO OOIPYHTYBAaTH BUPOOHHUY Ta
ACOPTUMEHTY MOJITUKY HIJIPUEMCTB JOCIIIKYBaHOI chepu.

KitouoBi cioBa: HaciHHA KyKypyasu, depmepcki rocmnojapctBa, ®AO,
KJIIMaTUYH1 30HHU, TJI00aTi3a1lisl, CIIIbIOCIIBUPOOHHUK, ACP>KAaBHUN PEECTp, HACIHHEBI
3aBOJIH.

SUMMARY

Apurin M.A. Research of consumer needs and their behavior in the corn
seed market.

The paper considers the theoretical and practical aspects of the study of
consumer needs in the market of corn seeds, studies changes and trends in needs,
systematizes the classification of the studied group of goods and factors that shape
demand.

A study of the needs of consumers of corn seeds, resulting in the largest
areas of work with customers in different regions of Ukraine.

This allowed us to look more broadly at the division in the segmentation of
agricultural producers who are consumers of corn seeds, to segment consumers in
the market under study, to determine the portrait of a potential consumer and make
practical recommendations for communications between enterprises and
consumers.

Key words: corn seeds, farms, FAO, climatic zones, globalization,
agricultural producer, state register, seed plants.



