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AHOTAINIA

Yepuincbka K.B. Oco0aMBOCTI BIUVIMBY MAapPKETHHIOBOI MislJILHOCTI
NiANPUEMCTBA HA MOBEAIHKY CIOKUBAYA

KBamidikarmiitna poGota mnpucBiYeHa JOCHIIKEHHIO MapKETHHIOBOI
nisibHOCTI TOB «SOVA Production Studio» B KOHTEKCTI ii BIUIMBY Ha TMOBEIIHKY
CHOXUBaviB. MeToro MOCIIPKEHHS € YAOCKOHAJICHHS MapKETHHTOBOi JiSTBHOCTI
TOB “SOVA Production Studio” s mocuieHHS ii BIUIMBY Ha IUJIbOBHX
CIIO’KHUBAYiB.

VY po6oTi mpoaHaiz0BaHO YMHHHUKH, 110 (POPMYIOThH CIIOKHBUY IOBEIIHKY,
3MIMCHEHO CETMEHTAIliI0 IIJILOBOI ayauTopii mianpuemMcTBa, nposeaeHo SWOT-
aHaJi3 Ta OLIHKY €()eKTUBHOCTI MOTOYHUX KaHAIIB KOMYHIKaIIii.

Pesynbpratu JOCHIIKEHHS 3acBIIUMIIM BUCOKUH pIBEHb 3aJI0BOJIEHOCTI
KJIIEHTIB MTOCIIyTraMH KOMITaHii, CTa01IbHE 3pOCTaHHS (PIHAHCOBUX MOKA3HUKIB ITICIIS
aganTainii J0 YMOB BIWHHM, a TaKOX JOLUIBHICTh BIPOBAIKEHHS HOBUX
MapKEeTUHIOBUX 3axoliB — 3amycky YouTube-kanamy, CRM-cucremu Ta
MOCWJICHHS BIJCOKOMYHIKAIli B colMepexax. 3anpolOHOBaHI 3aX0Jd MarOTh Ha
METI 3MII[HEHHS B3a€MO/IIi 3 KIIIEHTAMH, MIJBUILEHHS JOSUIBHOCTI Ta PO3LIMPEHHS
PUHKOBOI TPUCYTHOCTI KOMIIaHIi.

Kuro4oBi cjioBa: MapKkeTHHTOBA JisJIbHICTh, TOBEIHKA CrIokuBaviB, SOVA
Production Studio, nineoBa ayautopis, CRM, digital-mapketunr, ctpareris OpeHy,
B1JICOKOHTEHT, JIOSIIBHICTD KJIIEHTIB, MAPKETUHTOBUH OIOJIKET.

SUMMARY

Cherninska K.V. Peculiarities of the impact of the enterprise's marketing
activities on consumer behavior

The qualification work is devoted to the study of the marketing activities of
LLC “SOVA Production Studio” in the context of its impact on consumer behavior.
The purpose of the study is to improve the marketing activities of LLC “SOVA
Production Studio” to enhance its impact on target consumers.

The work analyzes the factors that shape consumer behavior, segmentations of the
target audience of the enterprise, SWOT analysis and assessment of the effectiveness
of current communication channels.

The results of the study showed a high level of customer satisfaction with the
company's services, stable growth of financial indicators after adaptation to war
conditions, as well as the feasibility of implementing new marketing measures -
launching a YouTube channel, CRM system and strengthening video
communication in social networks. The proposed measures are aimed at
strengthening interaction with customers, increasing loyalty and expanding the
company's market presence.

Keywords: marketing activities, consumer behavior, SOVA Production
Studio, target audience, CRM, digital marketing, brand strategy, video content,
customer loyalty, marketing budget.
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