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AHOTAILIA

llep’an O.C. Ananiz ynooobansv cnodicuauié 00 peKiamuoi npooykyii ma
PO3poOKa pexomenoayit w000 800CKOHANEHHS PEKIAMHUX KOMYHIKAYIU.

B xBamigikamiitHiii po6oTi OakanaBpa pO3IISHYTO TEOPETUKO-METOIUYHI
OCHOBM CTBOPEHHSI PEKJIaMHOI MPOIyKIii, 3J1IHCHEHO MapKETUHTOBUM aHali3 Ta
MapKeTUHTOBUN  ayJUT  JISUIBHOCTI,  PO3pOOJIGHO  PEKOMEHJaIli 00
BJIOCKOHAJICHHsI OpraHi3ailii MapKEeTUHTOBOI MIsUTBHOCTI TignpuemMcTBa «Brainy. 3
ypaxyBaHHSM crieniu(iku mpoayKIlii mianpuemMcTBa «Brainy Ta KOHKYpEHTHHUX YMOB
3aIpPONOHOBAHO 1HTEHCU(]IKYBATH MApPKETUHIOBI 3YCHJUISI KOMIAHIi 3 CTBOPEHHS
pEeKJIaMHOI MPOJYKIlii, Ta PO3poOIl AOJATKOBUX I1HCTPYMEHTIB MapKETHUHIOBOI
KOMYHiKaiii. BropoBakeHHs HUX 3MiH IPUBEAE A0 MiABUIICHHS aKTUBHOCTI
ayJIuTopii, Ta O1IbII €PEKTUBHUX MAPKETUHTOBUX KOMYHIKAIIH.

Kniwwuosi cnosa. PexnamHa TmpoayKilis, MapKETUHTOBE JIOCHIIKEHHS,
MapKEeTUHIOBl ~KOMYHIKallii, MOTHBM Yy peEKJaMi, MapKETUHIOBUH aHai3

MIMPUEMCTBA, aHAJI3 OpeH/Ty.

SUMMARY
O.S. Perian. Analysis of consumer preferences for advertising products and

development of recommendations for improving advertising communications.

The bachelor's qualification work examines the theoretical and
methodological foundations of creating advertising products, conducts marketing
analysis and marketing audit of activities, and develops recommendations for
improving the organization of marketing activities of the "Brain" company. Taking
into account the specific nature of the "Brain™ company's products and competitive
conditions, it is proposed to intensify the marketing efforts of the company in
creating advertising products and developing additional marketing communication
tools. The implementation of these changes will lead to increased audience
engagement and more effective marketing communications.

Keywords:  Advertising products, marketing research, marketing
communications, motives in advertising, company marketing analysis, brand

analysis
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