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AHOTAIISA

JIax A.B. Po3pobka pexnammnoi kamnanii 6 mepedici InmepHem.

B xBamidikamiifniii po6oTi 6akanaBpa po3riasSHYTO TEOPETHUKO-METOANYHI OCHOBH
oprasizailii Ta KOHTPOJII0 MapKETUHIOBOI JiSJILHOCTI MiAMPUEMCTBA, 3IIMCHEHO aHaI3
MapKETHUHTOBOI iSUTbHOCTI, HAJJAaHO PEKOMEH/Ialll1 1010 PO3POOKH PEKJIaMHOI KOMMaH1i
B Mepexi InTepHeT s ctpaxoBoi kommadii «KHspka». 3 ypaxyBaHHSM crenugiku
MPOIYKTYy CTpaxoBoi kommaHii «KHska» Ta yMOB pPHHKY CTPaxOBHUX TOCTYT
3aMpONOHOBAHO BUKOPHUCTAHHS 3aC001B pEKJIaMHOI KaMIIaHii, a came CoIliabHI MEpexi,
HOIIYKOBY Ta OaHepHy pekiamy, E-mail mMapkeTwHr, mo cropusTaMe IIiJIBHIICHHIO
CTaOUIBHOCTI CTAHOBHIIA CTPaxoBoi kommaHii «KHska» Ha pUHKY.

Kuro4oBi cjioBa: cTpaxoBa KOMIIaHis, peKjIaMHa KaMIlaHis, MOIIyKOBa peKiama,

OanepHa pekiama, E-mail mapkerunr, [HTepHET-MapKETHHT.

SUMMARY

Liakh A.V. Development of an Internet advertising campaign

In bachelor’s thesis the theoretical and methodological examines the theoretical
and methodological foundations of organizing and controlling the marketing activities of
an enterprise. Marketing analysis of the activity were carried out. Recommendations were
developed for the development of an Internet advertising campaign for the insurance
company "Knyazha". Considering the specifics of the products of the insurance company
"Knyazha" and the conditions of the insurance market, it is proposed to use the means of
the advertising campaign, namely social networks, search and banner advertising, email
advertising which will contribute to increasing the stability of the position of the
insurance company "Knyazha" in the market.

Keywords: insurance company, advertising campaign, search advertising, banner
advertising, email advertising, Internet marketing.
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