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AHOTALISA

Kanycma 1.0. Yoockonanenwns mapkemuHe060i KOMYHIKAYIHOI NONIMUKU
HenpubymKo8UX op2anizayill.

VY xBamiikariiiniii poOoTi 0akajaBpa pO3MISHYTO TEOPETUKO-METOAMYHI OCHOBHU
oprasizaifii Ta KOHTPOJII0O MapKETHMHIOBOI KOMYHIKAIITHOI MOJITHUKU HENpHOYTKOBUX
opranizauiii. [[poBeieHO MapKeTUHTOBUI aHAII3 1 ayIUT KOMYHIKAIIHHOI qisibHOCTI 'O
"Nyit", a Takox po3poOJeHO pEeKOMEHJalli 00 BIOCKOHAJIEHHS MAapKETHHIOBOI
KOMYHIKAILIITHOT MOJITUKA Oprasizauli. 3 ypaxyBaHHsIM crnenugiku aisnbHocTi 'O
"Ilyit" Ta yMOB KOHKYPEHTHOT'O CEpEOBHIIA, 3alIPONOHOBAHO BIIPOBAKEHHS YITKUX Ta
NOCHIIOBHUX CTpaTerii, pPEeKOMEHJOBAaHO [0 BUKOPHUCTAHHS PIZHOMAHITHI KaHaJIH
KOMYHIKAIIi1, CTBOPEHHS SKICHUU KOHTEHTY JUIsl 3JIy4eHHS LITbOBOT ayIUTOPIi, a TAKOK
3aCTOCYBAaHHS 1HCTPYMEHTIB aHATITUKH JJIS BIJICTEKEHHS PE3yJbTaTiB KOMYHIKAI[IHHOT
TISITBHOCTI, IO CIIPUATHME MIABUIIEHHIO BIII3HABAHOCTI OpraHi3allii, 3aJly4eHHIO yBaru
CTEHKXOJ/IepIB Ta 3100yTTIO PECYPCIB JIJIsl peati3allli MPOeKTIB opraHizarlii.

KiarouoBi cioBa: MapkeTMHroBa KOMYHIKalliifHa TMIONITHKA, HEMPUOYTKOBI
(HeKoMepIIiitH1) opraHi3allli, MApKeTUHTOBHI aHaji3, KOMYHIKaIliiHa CTpaTeris, IiJIh0Ba
ayauTopisi, KOHTEHT, creiikxonaepu, SWOT-anamni3, uudpoBi TexHOIOTIi, rpoMaaChKa
opranizamis "Qyit".

SUMMARY

Kapusta 1.0. Improvement of Marketing Communication Policy of Non-Profit
Organizations.

The bachelor's thesis examines the theoretical and methodological foundations of
the organization and control of the marketing communication policy of non-profit
organizations. A marketing analysis and audit of the communication activities of the
NGO "Duit" were conducted, and recommendations were developed to improve the
organization's marketing communication policy. Considering the specific activities of
NGO "Duit" and the conditions of the competitive environment, the implementation of
clear and consistent strategies is proposed. It is recommended to use various
communication channels, create high-quality content to engage the target audience, and
apply analytical tools to monitor the results of communication activities. This will
contribute to increasing the organization's visibility, attracting stakeholder attention, and
obtaining resources for project implementation.

Keywords: marketing communication policy, non-profit organizations, marketing
analysis, communication strategy, target audience, content, stakeholders, SWOT
analysis, digital technologies, NGO "Duit".
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