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AHOTANOIA

Mep3nwk B.B. Po3pooka mapkemunzosux 3axo0ié 3 opmyeannsn

RO3UMUBHO20 IMIOIHCY hipmu

B kBamidikarmiiiniii poOOTI PO3TISHYTO TEOPETUKO-METOAUYHI OCHOBH
dbopMyBaHHS IMIDKY MIAMPUEMCTBA, SK YWHHUKA IJIBUINCHHS JIOSUTBHOCTI
CIIO)KMBauiB Ta  KOHKYPEHTOCIPOMOXHOCTI  KOMMaHli, 3AIHCHEHO aHali3
MapKeTHHroBoi AisutbHOCTI mianpuemctBa TOB «ATb, po3pobieHo pexomeHaarii
I0JI0 BUKOPUCTaHHS MAapKETUHTOBHX IHCTPYMEHTIB BJOCKOHAJICHHS IMO3UTHUBHOTO
MKy mianpueMctBa «ATb». 3 ypaxyBaHHAM 0COOJMBOCTEH JISIIBHOCTI
nignpuemctBa TOB «ATB» Ta KOHKYpeHTHUX YMOB OyJu po3po0JieH1 peKoMeHAalli
I0JI0 3aCTOCYBaHHSI Mojenei ¢opmyBanHs mno3utuBHOrO iMiKy TOB «ATbh» B

YMOBax CbOIroACHHA.

KirouoBi caoBa: imMimpk  (ipMu, I1HTEpHET-MapKETHHT, MapKETUHTOBHIA

aHami3, iMmipka, Mapketur, SWOT-anaii3, cerMeHTyBaHHS PUHKY

Merzlyuk V.V. Formation of a positive image of the company using

marketing tools

In the qualification work the theoretical and methodical bases of the
company's image as a factor of increasing consumer loyalty and competitiveness of
the enterprise are considered, the marketing analysis and marketing audit of the
activity are carried out, the recommendations on improving the positive image of
ATB enterprise are developed. Taking into account the specifics of the products
and activities of the company "ATB" and competitive conditions, a strategy of
marketing measures to improve the positive image of marketing tools was

developed.

Keywords: company image, internet marketing, marketing analysis, image,

marketing, SWOT analysis, market segmentation
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