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AHOTAIIS

Angpromenko B.O. ToBapo3HaBua  XapakTepUCTHKAa O€3aJIKOTOJIBHUX
ra3oBaHUX HAMoiB Ta POpMyBaHHS MMONMUTY HA HUX.

PosrisinyTo anani3 puHKY 0€3ajJKOroJibHUX ra30BaHUX HAIOIB B YKpaiHi 1 3a
KOp1oHOM. O3HalOMJIEHO 3 BUMOTH JI0 SIKOCT1 Ta30BaHUX 0€3aJIKOrOJIbHUX HAMoiB, 1X
nedexTu.

Hageneno xapaktepuctuky aisnmpHOCTI TOB «ATB- Mapker». IIpoBeneno
OIIIHKY SAKOCT1 0€3aJIKOTOIbHUX HAIOIB 32 OPraHOJICNTHYHUMHU Ta (13UKO-XIMIYHHUMHU
MOKA3HUKAMH.

BuBueHo nmonut Ha 6e3aiaKkoroJibHi ra3oBani HamoiB. CpopMoBaHO MONUTY Ha
Oe3akorosibHi Ta3zoBaHi Hamoi B TOB «ATb-mapkeTr», BUBUEHO TMOMUTY HAa
0e3ankoronbHi razoBani Hanoi B TOB «ATb mapker»

KmarouoBi  crmoBa:  Oe3ainkorojibHa Ta30BaHl  HAMoOi, IIOOUT, SKICTb,

OpraHOJICITUYHI TTOKa3HUKH.

ABSTRACT

Andryushchenko V.O. Merchandising characteristics of non-alcoholic
carbonated drinks and the formation of demand for them.

The analysis of the non-alcoholic carbonated drinks market in Ukraine and
abroad is considered. Familiarized with the requirements for the quality of carbonated
soft drinks, their defects.

The characteristics of the activity of "ATB-market” LLC are given. The
evaluation of the quality of non-alcoholic beverages was carried out according to
organoleptic and physicochemical indicators.

The demand for non-alcoholic carbonated drinks has been studied. The demand
for non-alcoholic carbonated drinks at ATB-market LLC was formed, the demand for
non-alcoholic carbonated drinks at ATB Market LLC was studied

Key words: non-alcoholic carbonated drinks, demand, quality, organoleptic

indicators.
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