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AHOTAIIA

Kownax €.€. BoockoHaneHHs KOMNIEKCY MAPKEeMUH208UX KOMYHIKAYIl
nionpuemcmaa.

B kBamdikamiiiHii poOOTI PO3MISIHYTO TEOPETUKO-METOIUYHI  3acajau
(dopMyBaHHS 1 OIIIHKM KOMIUJIEKCY MapKETHMHIOBHX KOMYHIKaLlil MiJIPHEMCTBA,
BHU3HAUEHO OCHOBHHI 1HCTPYMEHTapiii MapKETUHTOBUX KOMYHIKAIIM MiANPUEMCTBA,
PO3TISHYTO METOMOJIOTII0 OIHKA €(QEeKTUBHOCTI KOMYHIKAIIHOI MOJITHKH.
[IpoBeneHno aHayi3 PUHKOBOI ISIBHOCTI Ta (AKTOPU TMOTOYHOI MAapPKETHHIOBOI
KOMYHIKaliiHoi momiTuku mianpueMctea TOB  «Cmaiiny, aHami3z pUHKOBOTO
cepeoBUIA AISIILHOCTI MIAMNPUEMCTBA, BUSIBJICHO OCHOBHI MPOOJIEMH Ta HEIOJIKH
MapKETUHIOBOI KOMYHIKAIiifHOT MOMTHKK mianpueMctBa. CHOpMOBAHO MUISXU
BJIOCKOHAJICHHSI KOMILJIEKCY MAapKETMHTOBHX KOMYHIKalid mianpuemctea TOB
«Cnaitny, 3axonu MO0 BJAOCKOHAJEHHS KOMIUIEKCY MApKETHHTOBUX KOMYHIKaIIii.
Hanano po3paxyHok Or0/IKeTy KOMIUIEKCY MapKETUHIOBUX KOMYHIKAIliil Ta OI[IHEHO
E€KOHOMIYHMH e(eKT BiJl BIPOBAKEHHS 3alPOTIOHOBAHUX 3aXO/IIB.

KirouoBi cjioBa: aHami3 puHKY, MapKETHHTOBE CEPEIOBHINE, KOMILIECKC
MapKETHHTOBUX KOMyHikamii, IHtepuer wmapkerunr, PEST ta SWOT-anamnis,
€KOHOMIYHHUI e(eKT, MApKETUHTOBUI OIOKET.

SUMMARY

Koshlyak E.E. Improving the complex of marketing communications of the
enterprise.

In the qualifying work the theoretical and methodical bases of formation and
estimation of a complex of marketing communications of the enterprise are
considered, the basic toolkit of marketing communications of the enterprise is
defined, the methodology of an estimation of efficiency of communication policy is
considered. The analysis of market activity and factors of the current marketing
communication policy of the enterprise LLC "Slide", the analysis of the market
environment of the enterprise, the main problems and shortcomings of the marketing
communication policy of the enterprise are revealed. Ways to improve the complex
of marketing communications of the company LLC "Slide", Measures to improve the
complex of marketing communications. The calculation of the budget of the complex
of marketing communications is given and the economic effect from the
implementation of the proposed measures is estimated.

Keywords: market analysis, marketing environment, complex of marketing
communications, Internet marketing, PEST and SWOT-analysis, economic effect,
marketing budget.
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