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AHOTANIA

Jlicoka  €.IL ®OPMYBAHHA  CIIPUATIMBOI'O  IMIIXY
I'OTEJIBHOTI'O TIIAITPUEMCTBA

06’exm docniddcenns: IMIIK TOTEIBHUX MIIIPUEMCTB.

IIpeomem  Oocniooxcenns:  Meronu Ta  IHCTpYMEHTH  (OpMYBaHHS
CIPHSITIMBOTO IMIJIKY, X 3aCTOCYBaHHS Yy TOTEIIBHO-PECTOPAHHOMY Oi3HECI.

Mema po6omu: OTpuMaHHsI TEOPETUYHUX 1 TPAKTUYHUX 3HAHB PO ACTIEKTH
(GbopMyBaHHS CHIPUATIUBOTO IMIJDKY JJIi TOTEIBHUX MMAMPUEMCTB, MPUHITUIIIB
1ioro pobOTH Ta CTpaTerii BAOCKOHAICHHS.

Ooepoicani 6UCHOBKU ma iX HOBU3HA. BUSBJIEHO OCHOBHI AaCMEKTH, 5Kl
BIUTMBAIOTh HA CTBOPEHHS CIPUSATIMBOTO IMIIKY TOTEIbHUX IiIPUEMCTB.
Po3ibpano, Ha mpuKiaal BEIUKHX TPaBIIB PUHKY, CTPYKTYPY POOOTH TOTENIB 3
NO3UTHBHUM IMiIKeM 1 BiacHHUM OpeHnoMm. Hapasi nwuranns ¢opmyBaHHs
BJIACHOTO OpEHJy Yy TOTENsX € JyKe aKkTyalbHuM. Bin craHy IMIJKYy 3al1€XKHTh
npUOYTKOBICTh Ta KOHKYPEHTOCIPOMOXKHICTh KOKHOI'O MIAIPUEMCTBA.

Teopemuune ma npaxmuure 3HA4eHHs BUKOHAHO20 00CHi0NCeHHs. 3pOOeH1
BHUCHOBKH J03BOJIIOTH MOTJIMOJIEHO po310paTH TEOPETUYHI MUTAHHS TAKUX MOHSTh
K MK, OpeHa 1 pemyTamis. Jl03BONSIIOTH OTJSHYTH TPAKTUYHI METOIU
3aCTOCYBaHHs cCTparerii (QopMyBaHHS CHPHUATIUBOrO IMIJDKY Ha TPHUKIIAII
BEJIMKUX TPaBIIiB TOTEJILHO-PECTOPAHHOTO O13HECY.

Kgamidikamiitna po6ora: 51 c., 6 puc., 23 mxepern.

Knrwouosi cnosa: imimx, OpeHJ, penyTallis, TrOTeIbHO-PECTOPAHHE
M1TPUEMCTBO, TOTENIbHI JIAHITIOT .



SUMMARY

LISOVA Y.P. FORMATION OF A FAVORABLE IMAGE OF THE
HOTEL ENTERPRISE

The research Image of hotel enterprises.

The research subject of the study is Methods and tools of forming a
favorable image, their application in the hotel and restaurant business

The research paper aims of the study is Obtaining theoretical and practical
knowledge about the aspects of forming a favorable image for hotel enterprises, the
principles of its operation and improvement strategy.

The scientific novelty of the study: the main aspects that influence the
creation of a favorable image of hotel enterprises. Using the example of major
market players, the structure of hotels with a positive image and their own brand is
analyzed. Currently, the issue of forming one's own brand in hotels is very
relevant. The profitability and competitiveness of every enterprise depends on the
state of the image.

Theoretical and practical significance of the performed research. The
conclusions made allow for an in-depth analysis of theoretical issues of such
concepts as image, brand and reputation. They allow to review the practical
methods of applying strategies for the formation of a favorable image on the
example of major players in the hotel and restaurant business.

The degree paper amounts 50 pages. It is illustrated with 6 figures, 23
references are used.

Keywords: image, brand, reputation, hotel and restaurant enterprise, hotel
chains.
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