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AHOTANIIA

['erbman A.B. ToBapo3HaBya OIiHKA M’ IKUX MEOJTIB Ta BA3HAYEHHS IIOPTPETY
iX CIIO’KMBAYiB.

Y po6oTi pO3MISIHYTO TEOPETUYHI aCHEKTH JOCIHIKEHHS aCOPTUMEHTY Ta
skocTi M’ sikux meOmiB. [lpencraBieno kmacugikarito Ta MOKa3HUKH SIKOCTI M’ SIKHX
Me61iB. BUBUeHO acopTUMEHT M’IKHX MeOJIIB Ta iX MOKa3HUKIB. CUCTEMAaTH30BaHO
METOANYHI ITIAXO0IH 10 OLIHKH IKOCTI M’ IKUX M€EOJIIB.

[logano opraHizauiifHO-€KOHOMIYHY XapakTepHCTHKY AisiapHOCTI TOB
«Piuman». HaBegeHO NOpIBHSUIBHY XapakTepUCTUKY sKOcTl mnpoaykuii TOB
«Piumany». Jlocmmkeno acoptuMeHT TOB «Piuman» 3a mupoToro, TNIMOMHOIO,
MatepiaiamMu 000MBKH, KOJIOPOM, MaTepiai onop (HikKOK).

JocnimkeHo cTaH 1 TeHACHINT pUHKY M’ SKUX MeOdiB. Bu3HaueHo mopTper
CIIO’KHMBayva M’ IKOi MeOJTl.

KinrodoBi cioBa: M’ski  MeOJi, acCOPTUMEHT, SKICTb, MOPIBHSJIbHA
XapaKTepUCTUKA, IIOPTPET CIIOKUBAYA.

SUMMARY

Hetman A.V. Commodity evaluation of upholstered furniture and definition
of the portrait of their consumers.

The paper examines the theoretical aspects of the study of the range and
quality of upholstered furniture. The classification and quality indicators of
upholstered furniture are presented. The assortment of upholstered furniture and
their indicators were studied. Systematized methodical approaches to evaluating the
quality of upholstered furniture.

The organizational and economic characteristics of the activities of LLC
"Richman" are presented. The comparative characteristics of the quality of products
of Richman LLC are given. The assortment of LLC "Richman" was studied in terms
of width, depth, upholstery materials, color, material of supports (legs).

The state and trends of the upholstered furniture market have been studied.
The portrait of the consumer of upholstered furniture is defined.

Keywords: upholstered furniture, assortment, quality, comparative
characteristics, consumer portrait.
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