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AHOTAIIS

II5. BUIU I CTPATEI'TI KOHKYPEHIII HA PUHKY TYPUCTUUYHUX ITOCJIYT
06’exm docniodcenns: BUAM Ta CTpATErii KOHKYPEHIIl Ha PUHKY TYPUCTUYHHUX TOCTYT.
IIpeomem docnioxcenns. eeMEHTH KOHKYPEHTHOI cTparerii kommanii Airbnb

Mema pobomu: TOCTIANTH OCHOBHI BUJIM CTpaTEerii KOHKYPEHIIIi Ha pUHKY TYPUCTHYHUX
MOCITYT Ta BCTAHOBUTH PIBEHb BIUTUBY TXHIX €IEMEHTIB Ha ISIBHICTH MiMPHUEMCTBA.
Ooepoicani BUCHOBKU Ma iX HOBU3HA. PE3YIABTATH HOCTIHKEHHS IEMOHCTPYIOTH, IO
BIIPOBAHKCHHS TTPOTPAMH JIOSITBHOCTI MOKE 3HAYHO MOKPAIIUTH JOXIAHICTH KOMITaHii
Airbnb, 36inpmryroun goxoau Ha cymy Big 100 go 500 mutH. monapiB, 10 MiATBEPIHKYE
e(EeKTUBHICTh  MpPOrpaM  JOSUIBHOCTI K  1HCTPYMEHTY  JUIS  IiJABUIICHHS
KOHKYPEHTOCTIPOMOXHOCTI Ha TYpPUCTUYHOMY PUHKY. 3a3HAu€HO, IO TSI BU3HAYCHHS
MOTEHIIHHOTO BIUIUBY TMOMIOHUX TMporpaM Ta CTpaTerii BaKJIMBE BUKOPUCTAHHS
KOMIUIEKCHUX METOJIB aHali3y, 30KpeMa KJIACTEPHOIo aHaji3y, HCUPOHHUX MEpEex Ta
OyTCTpen-MeToy, IO JIO3BOJISIIOTH BpAaxXyBaTH BapiaTUBHICTh JI@HUX 1 TOYHIIIE
MPOTHO3yBaTH (IHAHCOBI PE3YJIbTATH.

Ksamidixkarmiitna po6ota: 70 cropiHok, 23 puCyHKiB, / TaOnuib, 64 BUKOPHUCTAHUX
JoKepena.

Knwwuosi cnosa: typusM, KOHKYpEHINis, KOHKypeHTHi crtparerii, Airbnb, Oyrcrper-
METO/I, porpama JIOsUIbHOCTI, aHAIITUKA TaHUX.



SUMMARY

ITI6. TYPES AND STRATEGIES OF COMPETITION IN THE TOURIST SERVICES
MARKET

The research object are types and strategies of competition in the market of tourist
services

The research subject are elements of Airbnb's competitive strategy.

The research paper aims at investigate the main types of competition strategies in the
tourism services market and to establish the level of influence of their elements on the
activities of the enterprise.

The results and scientific novelty of the study: the results of the research demonstrate that
the implementation of a loyalty program can significantly improve Airbnb's profitability,
increasing revenues by $100 to $500 million, which confirms the effectiveness of loyalty
programs as a tool for increasing competitiveness in the tourism market. It is noted that
to determine the potential impact of such programs and strategies, it is important to use
complex analysis methods, in particular cluster analysis, neural networks and the
bootstrap method, which allow taking into account data variability and more accurately
predict financial results.

The degree paper amounts 70 pages. It is illustrated with 23 figures, 7 tables; 64
references are used.

Keywords: tourism, competition, competitive strategies, Airbnb, bootstrap method,
loyalty program, data analytics.
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