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AHOTALIS

Ckoneyv €.C. Bnaue midxcHapoOHoi cnienpayi Ha @opmysanHs NOZUMUEBHO20
iMiOxcy nionpuemcmaea (Ha npuknaoi 6iznec-wkoau IBS)

B kBamigikamiiinii  poOoti OakanaBpa JlOCHIIKEHO TEOPETUYHI OCHOBH
dbopmyBaHHA  KOpHopaTWUBHOTO iMimKy. IIpoBeaeHo aHami3a MapKETUHTOBOTO
cepenoBuuia IBS, BusBiIeHo ciabki CTOpOHM — HU3bKHM piBeHb digital-mpucyTHOCTI Ta
HECTayy AaHIJIOMOBHOTO KOHTEHTY. Po3po0ieHo pexkomMeHJamii MMoA0 MOKpalleHHs
iMiKy yepe3 SEO-neHainru, aHrJIoMOBHMI OHJIaH-Kypc, noakactu, LinkedIn, email-
BOPOHKM Ta aKTUBi3alilo ydacTi y mporpami Erasmus+. Crpareris crnpsiMoBaHa Ha
HiIBUIIEHHS KOHKYPEHTOCIPOMOKHOCTI IBS Ha MiXKHapoJHOMY pIBHI.

Kawuosi cioea: kopnopamueHultl imiddc, mixcHapodHa cnienpays, digital-
MapkemuHe, mMapkemuHzoea cmpameeis, SEO, LinkedIn, email-mapkemuHe,
Erasmus+, 6i3Hec-uiko/a IBS.

SUMMARY

Skopets Y.S. The impact of international cooperation on the formation of a positive
image of the enterprise (on the example of the IBS business school)

The study explores theoretical foundations of corporate image formation in
international marketing. It analyzes IBS’s marketing environment, identifying
weaknesses such as low digital presence and lack of English content. Recommendations
include SEO landing pages, an English online course, podcasts, LinkedIn development,
email funnels, and increased participation in the Erasmus+ program. The strategy aims to
enhance IBS’s competitiveness at the international level.

Keywords: corporate image, international cooperation, digital marketing,
marketing strategy, SEO, LinkedIn, email marketing, Erasmus+, IBS Business School
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