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AHOTANOIA*

OO6'eKT OCHIIKEHHS — KOHKYPEHTOCITPOMO>KHICTh TPOAYKIIIT MiATPHEMCTBA.

Meta po60TH — BU3HAUEHHSI TEOPETUUHUX ACHEKTIB MAPKETUHIOBUX JIOCIIIKEHb
KOHKYPEHTOCIIPOMOXXHOCTI ~Ta BHU3HAUEHHS NUIIXIB i  MIABUILEHHS;  aHawi3
rocrioaapcbkoi aisuibHOCTI TOB «HoBa Ilomra» Ta po3pobka MapKEeTMHIOBUX 3aXO/IiB
JUIS TIIIBULIEHHSI KOHKYPEHTOCIIPOMOXKHOCTI.

Meronn pocmimxeHHss — aHamiz, SWOT-anami3, MapKeTHHTOBI JOCTIIHKCHHS,
CKOHOMIYHMI aHaI3.

Pe3ynbTatn poOOTH — PO3KPUTO OCHOBHI MOHSTTA Ta MIAXOAU JO BU3HAYCHHS
KOHKYPEHTOCIPOMOKHOCTI ~ MPOAYKII, pPO3pOOJIEHO cTpaTerii Ta IHCTPYMEHTH
MIJIBUIIICHHS KOHKYPEHTOCIIPOMOKHOCTI. [IpoBeeHo aHaii3 rocrnoaapchbKoi disIIbHOCTI
TOB «Hoga Ilomtay, BKIIIOYatO4l XapaKTepUCTUKY, aHaJll3 PUHKY, IO3UI[IOHYBAHHS Ta
SWOT-anami3z. Po3po0iieHO0 MNpoeKT MapKEeTUHIOBUX 3aXOMdIB IS  ITiJIBUIICHHS
KOHKYPEHTOCIIPOMOXHOCTI IPOAYKIIIi.

PekomeHnpaiii — BHUKOPHCTAHHS PO3POOJICHUX MApKETUHTOBUX 3aXOJIB IS
MBUIIEHHS KOHKYpeHTocTpoMoxkHocTi npoaykiiii TOB «Hoga Ilomtay.

Ilepesik  KIOYOBHUX  CJiB:  KOHKYPEHTOCIPOMOXHICTb,  MapKETHHIOBI

nociimkerns, TOB «Hoga [lomray, SWOT-anani3, ekoHoMiuHa €(DEKTUBHICTb.

SUMMARY

The object of research is the competitiveness of the enterprise's products.

Purpose of the study - to determine the theoretical aspects of marketing research of
competitiveness and identify ways to improve it; analysis of the economic activities of
«Nova Poshta» LLC and development of marketing measures to improve
competitiveness.

Research methods - analysis, SWOT-analysis, marketing research, economic

analysis.



6
Results - the basic concepts and approaches to determining the competitiveness of
products are revealed, strategies and tools for increasing competitiveness are developed.
An analysis of the economic activities of Nova Poshta LLC, including characterization,
market analysis, positioning and SWOT analysis, was carried out. A project of marketing
measures to increase the competitiveness of products has been developed.
Recommendations - the use of the developed marketing measures to improve the
competitiveness of products of LLC «Nova Poshta».
Keywords: competitiveness, marketing research, LLC «Nova Poshta», SWOT-

analysis, economic efficiency.
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