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AHOTALIA
Yepen K. A. "Po3pobka cucmemu npocysanus npooyKkyii komnauii"

VY kBamidikaniiHii poOOTI aHANMI3YyIOTbCA TEOPETHYHI Ta METOOJIOTIYHI
OCHOBU pO3pOOKHM CHUCTEMM IPOCYBaHHS MPOAYKIII KOMIIAHIi Ta OCHOBHI
MOKA3HUKK TMPOCYBaHHS TPOAYKIIT 1 MapKETUHTY, IIOJITHKA KOMITaHil 1
BU3HAYAETHCS PIBEHb 1i KOHKYPEHTOCHPOMOXKHOCTI Ha BHYTPIIIHBOMY PHHKY
30yty. IlpoBomsun SWOT-anami3 mianpueMcTBa 1 MOCHYr, sSKI BOHO Hajae,
BUSIBIIIIOTBCS OCHOBHI TOCHYTH IIl€1 KOMIIAHIi, $KI MOXYTb TNPUHECTH IH
HANOUTBIINI MPUOYTOK 1 BUMTH HAa HALIOHATBHUM PiBEHBb. Y CTATTI MPEACTaBICHI
IPOMO3UILIT 1I0JI0 BUXOy KOMIaHIi Ha HOBI PUHKH 30yTy 3a paXyHOK NpPaBUJIbHOI
CUCTEMHU NPOCYBaHHA Ha HalllOHAJbHOMY pHUHKY. JlaHa oOWLIHKa €QEeKTHUBHOCTI
3alpOIOHOBAHUX 3axXO0JiB 1 JOBeJAeHAa iX JI€BICTh IS JIOCIIKYBaHHUX
MIIPUEMCTB.

KurouoBi cioBa: npocyBaHHSI TOBapy, MapKETUHIOBI KOMYHIKallli, METOJI1
IIPOCYBaHHSI TOBAPY, pEKJIaMa, CTUMYJIIOBaHHS 30yTy, IPOJIaxKYy.

SUMMARY

Cherep K.A. “Development of the company’s product promotion system”

The qualification paper analyzes the theoretical and methodological
foundations development of the company's product promotion system. The main
indicators of product promotion and marketing are analyzed the company's policy
and the level of its competitiveness on the market is determined domestic sales
market. Conducting a SWOT analysis of the enterprise and the services that it
provides, the main services of this company that can bring it the greatest profits
and reach the national level are identified. The article presents proposals for the
company's entry into New Sales markets due to the correct system of promotion in
the national market. An assessment of the effectiveness of the proposed measures
is given and their effectiveness for the study is proved businesses.

Keywords: product promotion, marketing communications, methods of
product promotion, advertising, sales promotion, sales.
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