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AHOTAINIA

YecuikoBaK./l.3axo11 3 yJOCKOHaJICHHS pEKJIAMHOI JISTTHOCTI MiAMPUEMCTBA.

B xBamidikariiiHiii po60Ti BUBUCHO TEOPETHUUHI3ACAAUIPOBAIKEHHS PEKIaMHOI
TUSTTBHOCTI MIMPUEMCTBA, 3AIMCHEHO aHali3 METOIB JOCHIHKCHHS €(QEKTUBHOCTI
pPEeKJIaMHOI  TOJITUKMA MIANPUEMCTBA TYPUCTHUHOTO Oi3HECy, MpoaHalli30BaHO
BHYTpIIIHE Ta  30BHINITHEMAPKETUHTOBECEPEAOBUIIE  TOTEIBHOTO  KOMILIEKCY
«[lepnuna»; Buxonano PEST-amamizi SWOT-anani3; HagaHo pekoMmeHaamii 100
dbopMyBaHHS ~ Ta  yJOCKOHAJEHHS  CHUCTEMHM  YIPaBIiHHA  MapKETUHTOBUMH
KOMYHIKAIliIMU ~ TOTenbHOTO  KoMmiuiekcy  «llepamHay Ha  cydacHOMY — eTarll.
BrpoBakeHHST 3alpONOHOBAHMX 3aXOIB JAcCTh 3MOTY IOKPAIIUTA MapKETUHTOBY
JTUSATBHICTD ~ TYPUCTUYHOIO  MIANPUEMCTBA, IO  CIOPUATAME  MiJABUIICHHIO
KOHKYPEHTOCTIPOMOXKHOCTI Ta PO3MIMPEHHIO HOT0 YacTKHM Ha PHHKY TYPUCTHYHHUX 1
TOTEJIBHHUX TOCTYT.

Kuro4yoBi cioBa:cucreMa MapKETMHTOBUX KOMYHIKalld, peKIaMHa KammaHis,
IUIaH PEKJIaMHOi KaMIlaHli, peKJaMHa [JISUIbHICTh TYPUCTHUYHOIO MIANPUEMCTBA,
peKJIaMHU Or0JIKET, €hEeKTUBHICTh MAPKETUHTOBUX KOMYHIKAIIH.

SUMMARY

Chesnikova K.D.Measures for improvement of advertising activity of enterprise.

The master’s thesis considers the theoretical basis of advertising activity of the
enterprise, analyzes the methods of research of the effectiveness of the advertising
policy of the tourist enterprise, analyzes the marketing internal and external
environment of the "Perlyna™ Ltd; SWOT analysis performed. Recommendations on the
formation and improvement of the management system of marketing communications
of "Perlyna" Ltd at the present stage have been developed. Implementation of the
proposed measures will allow to improve the marketing activities of the company,
which will increase the competitiveness of "Perlyna™ Ltd and will promote expansion of
its share in the market of tourist services.

Key words:marketing communication system, advertising campaign, advertising
activity of the tourist enterprise, advertising campaign plan, advertising budget,
efficiency of marketing communications.
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