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AHOTALUS

Kumok M. C «MapkeTHHroBa MIisUTBHICTh MIANPHUEMCTBA Ta NUIAXH i
BIOCKOHAJICHH»

VY kBamidikamiitHii poOOTI PO3IISHYTO TEOPETUYHI Ta METOJIOJOTIYHI OCHOBH
MapKETUHIOBO1 ISIIbHOCTI HIANMPUEMCTB, ii 3HAUEHHS B CY4aCHUX yMOBaX KOHKYpEHIIi
Ta uudpoBoi TpaHchopmalli pUHKIB. 30KpeMa, MPOaHATI30BAaHO MAapKETUHTOBY
HisnbHICTh OyniBenbHOl kKommaHii BLIZZARD HM LLP, npoBeneHo oImiHky ii
OCHOBHUX TOCHOJIAPCHKUX TOKA3HUKIB, KOHKYPEHTHHUX IepeBar Ta BHU3HAYEHO
npoOsemMH1 acniekTH. BpaxoByroun ocoOnMBoCTI (yHKIIOHYBaHHS OyIBEIBHOI rany3i,
3alpOMOHOBAHO  KOMIUIEKC ~ MapKETUHITOBUX  3aXOdiB i1 BJOCKOHAJICHHS
MO3UI[IOHYBAHHS KOMITaHii, MiABUIIIEHHS €()eKTUBHOCTI U(PPOBUX KaHAIIIB KOMYHIKaIIil
Ta 3amydeHHs HOBUX KJieHTiB. Ha ocHoBi mpoBenenoro SWOT-ananizy BU3HAY€HO
CUJIBHI Ta cJ1a0Ki CTOPOHM KOMITaHii, a TaK0XX MOXKJIMBOCTI JUIsl TOCUJIEHHS 11 PUHKOBO1
MPUCYTHOCTI 4epe3  JIDKUTATI3AIi0 MapKEeTUHroBUX TmpoirleciB. Po3pobneno
peKoMeHAalli 100 MIABUIIEHHS KOHKYPEHTOCIPOMOXKHOCTI Ta €KOHOMIYHOI
JOIITBHOCTI peaizailii HOBOi MapKEeTUHTOBOI CTpaTerii.

Kui040Bi ci10Ba: MapKeTHHT, MapKETUHIOBA AiSUTbHICTH, Oy lIBEIbHA KOMIIaHIS,
CTpaTerisi IpoCyBaHHs, KOHKYPEHTOCIPOMOKHICTh, MAPKETUHTOB1 IHCTPYMEHTH.

SUMMARY
Zhyluk M. S. «Marketing activities of the enterprise and their ways are thorough»

The qualification paper examines the theoretical and methodological foundations
of marketing activities of enterprises and their significance under current conditions of
competition and digital market transformation. In particular, the marketing activities of
the construction company BLIZZARD HM LLP are analyzed, with an assessment of its
key economic indicators, competitive advantages, and the identification of problematic
areas. Taking into account the specific characteristics construction industry, a set of
marketing measures is proposed to improve the company's positioning, increase the
effectiveness of digital communication channels, and attract new clients. Based on the
conducted SWOT analysis, the strengths and weaknesses of the company are identified,
as well as opportunities to enhance its market presence through the digitalization of
marketing processes. Recommendations are developed to improve competitiveness and
ensure the economic feasibility of implementing a new marketing strategy.

Keywords: marketing, marketing activity, construction company, promotion
strategy, competitiveness, marketing tools.
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