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AHOTAIIA

Camapcoka 1.C. [Jocniosxcenns mMapkemun208020 cepedosuya ma 600CKOHANEHHS

MApKemMuH2080i JiLIbHOCMI NIONPUEMCMEA.

B xBamidikamiitHiii  poOOTI  PO3IISIHYTO  TEOPETHUKO-METOAMYHI  OCHOBH
MapKETUHTOBOTO CEpeJOBUINA, 3A1iCHEHO MAapKETUHTOBUM aHAlli3 CHOXHUBAUiB MOCYY,
TOCIOAAPCHKOT JISUTBHOCTI JUCTPUO TOTOPChKOi KomrmaHii «KoHTuHEHT» Mikpo- Ta
Makpocepe10BuIIa Ta PUHKY nocyay VYkpainu.
Po3pobieno 3axonud 11010 TPOCYBaHHS OpEHIB KOMIaHii, HagaHO peKoMeHAallli
II0JI0 BAOCKOHAJICHHS MApKETUHIOBOi ISIIBHOCTI Ta HajJaHa MPOTHO30BaHA

¢(hEKTUBHICTb.

KiouoBi cioBa: MapKeTHHTOBE MIKpO- MAaKpOCEPEIOBHUIIE, OpraHizaiis
MapKETUHIOBOi JISJIHOCTI MIANPUEMCTBA, MApKETUHTOBHUM aHali3 MiJMPUEMCTBA,

MapKETUHTOBUH ayJIUT, MAPKETUHIOBA ISUIbHICTD.

SUMMARY

Samars’ka 1.S. The next marketing medium and the second-hand marketing activities.
The qualification work considered the theoretical and methodological foundations of the
marketing environment, carried out a marketing analysis of tableware consumers, the
marketing analysis of the dishes, the state-owned distribution company Continent and
the Ukrainian dishes are explained.

Comes in more ways to reach the brand of the company, recommendations are

given forthe most thorough marketing activities and efficiency is predicted.

Key words: marketing micro-macro, organization of marketing communications,

marketing analysis, marketing audit, marketing communications.
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