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AHOTALIS

KomoBa €.€. ToBapo3HaBua XapakTepuUCTHKa KOBOACHMX BHpPOOIB Ta iX
MO3UI[IOHYBAaHHS Ha PUHKY.

Y po6OTi po3IIIIHYTO TEOPETHUYH1 OCHOBU (POPMYBaAHHS XapaKTEPUCTUKHU STKOCTI,
ACOPTHUMEHTY KOBOACHMX BHpPOOIB Ta TO3MIIIOHYBAaHHS Ha PHUHKY MPOJOBOJIBYUX
ToBapiB. [IpencraBieno kinacudikarito Ta aCOPTUMEHT KOBOACHUX BUPOOiIB. BuBueHo
BUMOTH JI0 sikocTi. Hamana cermMeHTallisi puHKy Ta MO3UILIOHYBaHHS TOBapiB.

JlociKeHo SIKICTh Ta aCOPTUMEHT KOBOACHUX BUPOOIB Y MEPEXi CyTIepMapKETiB
TOB “ATb-mapket”. Ilogano oprasizaiiifHO-eKOHOMIYHY XapaKTePUCTUKY JISUIBHOCTI
TOB “ATb-mapker”. Po3paxoBaHO acOpTHMEHT KOBOACHHUX BHpOOIB B MarasuHi
“ITponykt Ne41” TOB “ATb-mapker” 3a IOBHOTOW , TJIHOWHOI, IIHPOTOIO,
HOBHU3HOIO, CTIMKICTIO Ta PaIllOHANBHICTIO acopTuMeHTy. [IpoBeneno (opmyBaHHs
CTPYKTYpH aCOPTUMEHTY CHPOB'SJICHUX KOBOAcHUX BHUpPOOiB. JlocmikeHa SKICTh
CUPOB'sUIEHOT KOBOACH P13HUX BUPOOHUKIB, 1110 peanizyeThes B Marasuti “IIpomykru Ne
41” TOB “ATb-mapket”.

PO3FJ'I51HYT O HAIIpsAMU IMOKPAIICHHS aCOPTUMCHTY Ta HO3I/II_[iOHYBaHH$I KOBOacHUX
BUpOOIB B Mepexi cynepmapkeTiB “ATB”. JlocmiaxeHo MOPTPET CHOKMBaya IIOA0
AKOCTI KOBOAacHHMX BHpOOiIB. Po3poOieHo pekoMmeHpamii, M0 COpsIMOBaHI Ha
BJIOCKOHAJICHHI aCOPTHUMEHTY KOBOAcHUX BHUpOOIB 11 marasuny “Ilpomyktu Ne 417
TOB “ATb-mapker”.

Knrwouoesi cnosa: koB6acH1 BUpOOH, CHPOB'sJICHI KOBOACH, aCOPTUMEHT, SKICTh,
MOKA3HUKH SKOCTI, OI[IHKA SKOCTI, MO3UIIIOHYBAaHHS MPOJIOBOIBYHUX TOBAPIB.

SUMMARY

Komova E.E. Merchandising characteristics of sausage products and their
positioning on the market.

The paper examines the theoretical foundations of the formation of quality
characteristics, assortment of sausage products, and positioning of food products on the
market. The classification and assortment of sausage products is presented. Market
segmentation and product positioning provided.

The quality and assortment of sausage products in the chain of supermarkets of
"ATB-market" LLC was investigated. The organizational and economic characteristics
of the activity of "ATB-market" LLC are presented. The assortment of sausage products
in the store "Products No. 41" LLC "ATB-market" was calculated for the completeness,
depth, breadth, novelty, stability and rationality of the assortment. The formation of the
structure of the range of cured sausage products was carried out. The quality of raw-
dried sausage from different manufacturers, which is sold in the "Products No. 41" store
of "ATB-market" LLC, was investigated.

Directions for improving the assortment and positioning of sausage products in
the "ATB" supermarket chain were considered. The consumer portrait regarding the
quality of sausage products was studied. Recommendations aimed at improving the
range of sausage products for the "Products No. 41" store of "ATB-market" LLC have
been developed.

Key words: sausage products, dried sausages, assortment, quality, quality
indicators, positioning of food products.
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