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AHOTALIA

l'epacumosuu A.l. Ilogedinka cnoorcusauis, ii ocobausocmi ma 3HA4eHHs OISl
MapKemuH2080i JisNbHOCMI NIONPUEMCEA.

JlochipkeHO TEOpeTHYHI 3acaay aHaji3y MOBEAIHKM CIOXHBAdiB y KOHTEKCTI
MapKETHHTOBOi ~ cTpaTerii  MiANpUEMCTBA. AHANI3Y€ThCS  BIUIMB ~ MapKETUHTOBHUX
iHCTpyMeHTiB KommaHii "GoMage" Ha MoBeIHKY CrokuBayiB 3 Bukopuctanusm SWOT-
ananizy, PESTEL-anani3y, Ta IHIIMX METOJIB, IO JO3BOJISIIOTH OLIIHUTH BHYTPIIIHE Ta
30BHIIIHE CEPEOBHINE KOMIaHii. 3MIHCHEHO aHaii3 pe3yJbTaTiB CIIOCTEPEKEHHS Ta
JTOCTKeHHsT (OKyC-TPYIl, CIPSMOBaHI Ha BHU3HAUYCHHS €(PEKTHMBHOCTI MapKETHHTOBHUX
3axo1B kommadii "GoMage" Ha piBHI cniokuBada. Ha 0CHOB1 OTpUMaHUX JaHUX pO3pO0IIeHI
MapKETHHTOB1 PEKOMEH IAII11 JAJIsI TIOJIIIIICHHS CIIOKMBYO1 peakilii Ha MOCIyTd KOMIaHii.

Kiarw4oBi cioBa: moBesiHka crokupaviB, komrmanis "GoMage", MapkeTHHTOBI
IHCTpYMEHTH, aHalll3, PEeKOMEHJallii, KyIiBeJdbHa MOBEAIHKA, MApKETUHIOBl CTpaTerii,
YIPABJIIHHS BITHOCUHAMH.

SUMMARY

Gerasymovych A.l. Consumer behaviour, its peculiarities and significance for
enterprise’s marketing activity

The theoretical foundations of analysis of consumer behaviour in the context of the
enterprise's marketing strategy are studied. The influence of marketing tools of the company
"GoMage" on consumer behaviour is analysed using SWOT -analysis, PESTEL -analysis and
other methods that allow to assess the internal and external environment of the company. An
analysis of the results of observation and focus group research aimed at determining the
effectiveness of the “GoMage” company's marketing activities at the consumer level is
carried out. On the basis of the obtained data, marketing recommendations have been
developed to improve the consumer response to the company's services.

Keywords: consumer behaviour, the company "GoMage", marketing tools, analysis,
recommendations, consumer behaviour, marketing strategies, relationship management.
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