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AHOTALIIA

HponoB JI.A. JlocmipKeHHS SIKOCTI 1 acOpPTHUMEHTY Kedipy Ta BHU3HAUYCHHS
CIIO’KUBYHUX TIEpEBar.

Y poOOTI pO3rIASHYTO TEOPETHYHI 1 MPAKTUYHI ACHEKTH TOCHIJKEHHS SKOCTI 1
acopTuMeHTy kedipy. [IpoBeaeHo aHami3 CydyacHOTO PUHKY MOJIOKA Ta KACJIOMOJOYHOT
npoaykilii B YKpaiHi, BU3HAYEHO CTaH Ta TEHJEHIIi Horo po3BHUTKY. Po3risHyTO
nepeBarn  KUCJIOMOJIOYHHMX TPOAYKTIB, iX JIKyBajbHI BiacTuBOoCcTi. HamaHo
TOBapO3HABYA XapaKTEPUCTUKA Ke(ipy.

[IpoBeneHo MOCHIIKEHHS SKOCTI 32 OPraHOJENTUYHUMH, (PI3UKO-XIMIYHUMHU Ta
MIKpOO10JIOTIYHUMH TOKa3HUKAMH 3pa3KiB Ke(pipy PI3HUX BITYM3HAHUX BUPOOHUKIB.
JlocnmipKeHo 3a TMOKa3HUKaMH IMOBHOTH Ta CTIMKOCTI aCOPTUMEHT TOPIOBEJIBHOIO
H1JIPUEMCTBA.

3a IONOMOIOI0 aHKETyBaHHs OyJI0 BM3HAUYE€HO MOPTPET CHOXKHBada Kedipy Ta
HOTro CIIOXKMBUI IIEPEBATH.

KitouoBi cioBa: puHOK MOJIOKAa Ta KHCIOMOJIOYHOI MPOIYKIi, Kedip, SKICTb,
aCOPTUMEHT, aHKETYBaHHsI, CIIO’KHBY1 IIEPEBATH.

SUMMARY

Dronov D.A. Researching the quality and assortment of kefir and determining
consumer preferences.

The paper examines theoretical and practical aspects of research into the quality
and range of kefir. An analysis of the modern market of milk and fermented milk
products in Ukraine was carried out, the state and trends of its development were
determined. The advantages of fermented milk products, their medicinal properties are
considered. The product description of kefir is provided.

A quality study was conducted based on organoleptic, physicochemical and
microbiological indicators of kefir samples from various domestic producers. The
assortment of the trading company was studied according to indicators of completeness
and stability.

With the help of a questionnaire, the portrait of the kefir consumer and his
consumer preferences were determined.

Keywords: market of milk and fermented milk products, kefir, quality,
assortment, questionnaire, consumer preferences.
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