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AHOTALIA

Hanunenxo JI.I. JocnmiykeHHsT TOBEAIHKM CIIOKUBAYIB MEy SIK €Tan po3poOKH
CTpaTerii miJmpueMCTBa.

B po6oTi poO3risHYTO JOCHIKEHHS TOBEIIHKH CIIOKHBAadiB MeEIy SIK eTarl
PO3pOOKH cTpaTerii MiANpUeEMCTBA Ta MPOBEACHO OIIHKY SIKOCT1 3 3 pa3KiB KpeM Mey.

[IpoBeneno anami3 puHKYy Meny B YKpaiHi: cTaH Ta mnpobrmemu. HaBenena
KJacudikallis My Ta BAMOTH JI0 SIKOCTI.

byno ppocnimxeno sikocti kpem Mmeny DOI' «MIO/l», HaBeaeHo 3araibHa
xapaktepuctuka OI' «MI/]» ta 3a3HaueHo ii cuiibHI Ta ci1abKi CTOPOHH, a TaKOK
BU3HAYCHI MOXJIIMBOCTI. TaKOKK POJIBXKEHO OIIIHKY SIKOCTI, SIK OCHOBUHUMN KpUTEpii
BUOOpY IIpH BUOOP1 KpeM-MeAY.

JlocnmipkeHo MOBENIHKY crnokuBauiB kpeM Mmeny O «MIOJl» Ta HaBenmeHo
MPOTIO3HUIIIT IIOAO0 YAOCKOHAJIEHHS aCOPTUMEHTHOI nomTuku I “MIO/1”

KirodoBi ciioBa: acopTUMEHT, KpeM MeJl, SIKICTh, TTOBEIIHKa CIIOKMBayva.

SUMMARY

Danylenko D.l. Study of the behavior of honey consumers as a stage in the
development of the company's strategy.

The paper examines the study of honey consumer behavior as a stage in the
development of the company's strategy, and evaluates the quality of 3 types of honey
cream.

An analysis of the honey market in Ukraine was carried out: state and problems.
Classification of honey and quality requirements are given.

The quality of the honey cream of FG "MYUD" was studied, the general
characteristics of FG "MYUD" were given, its strengths and weaknesses were
indicated, as well as identified opportunities. Quality assessment is also considered as
the main selection criterion when choosing cream honey.

The behavior of cream honey consumers of FG "MUYD" was studied, and
suggestions were given to improve the assortment policy of FG "MUYD"

Key words: assortment, honey cream, quality, consumer behavior.
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