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AHOTAIIIA *

Mauniii JI.B YV xBamidikamiiiaiii poOOTI pO3MISIHYTO TEOPETHYHI aCHEKTH OpraHizaiii
peksIaMHO1 KammiaHii B [HTepHETI, BpaXOBYIOUM MapKETUHTOBE CEPEIOBUIIE Ta KOHKYPEHTHI
yMoBHU. JlocmimHuUK mpoBOoaWUTh aHami3 Kammadii "byarapant Ilmroc Vkpaina" Ta ii
0COOHMBOCTI, a TakoXX BuBYae crienudiky [aTepHeT-mapkeTunry. Ha ocHOBI oTpuMaHHX
TaHUX PO3POOIIIETHCS peKIaMHa KaMIIaHisl B Mepexi [HTepHeT, cripssMoBaHa Ha IPOCYBaHHS
MPOAYKIIT KOMITaHii.

Kniouosi cnoea: pexnamna kamnauis, [nmepuem-mapxemune, mapkemunzoee cepedosuuye,
koukypeumui ymosu, BYII'APAHT II/TFOC Ykpaina.

SUMMARY

Malii D.V. The theoretical aspects of the organization of an advertising campaign on
the Internet, taking into account the marketing environment and competitive conditions, are
considered in the qualification work. The researcher conducts an analysis of the company
"Budgarant Plus Ukraine" and its features, as well as studies the specifics of Internet
marketing. Based on the received data, an advertising campaign is developed on the Internet
aimed at promoting the company's products.

Keywords: advertising campaign, Internet marketing, marketing environment,
competitive conditions, BUDGARANT PLUS Ukraine.
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