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AHOTALISA

Kowapna O.0O. Po3pobka mapkemuneogux 3axo0ig 3 NpoCy8anHs NPOOYKmMYy 8 Meperici
Inmepnem

VY kBamidikariiiniit poOoTi Oyi0 IPOBEACHO aHaji3 PO3POOKHU Ta BIIPOBAKEHHS
MapKETUHIOBUX CTpaTerii ajid MpoayKTy B mepexi IHTepHer. [locmimkeHo cydacHi
KOHIIENI[li Ta IHCTPYMEHTH MapKETUHTY B IU(PPOBOMY MPOCTOPi, & TAKOXK BU3HAYECHO
iXHIA BIUIMB HAa NPOCYBAaHHS MpPOJIYKTy. AHaii3 cydacHoro crany kommnasii "®OII
XonoaoBoi Kpictinu IropiBHH" y KOHTEKCTI OHJIAiH MapKETUHIY J103BOJIMB BUSBHUTH
KJIFOYOB1 aCHEKTH 1 po3poOUTH peKoMeHAalli sl Woro mojinmieHHs. Takox O0ylio
MIPOBEJICHO aHajli3 MApPKETUHIOBOIO OKO/IKETY Ta OYIKYBAaHUX PE3YyJIbTATIB 3aX0/IIB JJIs
TOCSTHEHHSI METH - €()EKTUBHOTO IPOCYBaHHA MPOAYKTY B Mepexi [HTepHeT.

Knwuoei cnoea: MapkeTUHT, MAapKETUHTOBI 3aX0H, MPOCYBAaHHS, MPOIYKT, IHTEPHET,
OHJIAWH, CTpaTeris, aHaji3, pUHKOBI TEHJEHIll], CIIOKHBa4, €(PEKTUBHICTD, afamnTaIlis,
1HHOBAIII1, PECYpCH, KITIEHTH.

SUMMARY

Kosharna O.0O. Development of marketing activities to promote the product on the
Internet

The qualification work analyses the development and implementation of
marketing strategies for a product on the Internet. Modern concepts and tools of
marketing in the digital space were studied, and their impact on product promotion was
determined. The analysis of the current state of the company ‘FOP Kholodova Kristina
Igorevna’ in the context of online marketing allowed to identify key aspects and develop
recommendations for its improvement. The article also analyses the marketing budget
and the expected results of the activities to achieve the goal of effective product
promotion on the Internet.
Keywords: marketing, marketing activities, promotion, product, Internet, online,
strategy, analysis, market trends, consumer, efficiency, adaptation, innovation,
resources, clients.
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