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AHOTAILUS

bopryans A.A. [locmipKeHHS SOCTI Ta AaCOPTUMEHTY Oe3aJIKOTrOJIbHUX
ra3oBaHUX HaMoiB

s xBamidikamiiina podoTa MPUCBIYECHA TOCIIHKEHHIO O0CTI Ta ACOPTUMEHTY
0€3aJIKOTOJIbHUX Fa30BAHMX HAIIO1B.

B po6oti aHamizyeThCsi CydacHHWM CTaH, TEHACHIII PO3BUTKY Ta OCHOBHI
YUHHUKH, 10 BIUIMBAIOTh Ha SKICTh Ta ACOPTUMEHT OE€3aJIKOTOJLHUX Ta30BaHUX
HaroiB. [IpoBeneHo nmeranbHUN aHAT3 ACOPTHUMEHTY O€3aTKOTOJBLHUX Ta30BaHHUX
HAIOTB Ha CMIOKMBYOMY PHUHKY, SIKUH TTOKa3aB 301IBIICHAS O0CATIB CITOKHUBAHHS Ta
PO3LIUPEHHS ACOPTUMEHTY.

OcHoBHa yBara TMpuaIeHa KpUTEPIsM 1AeHTH(}IKAIII Ta BU3HAYCHHS
MOKa3HUKIB SIKOCTI 1 O€3MeYHOCTI 0€3aJKOroJIbHUX Ta30BaHUX HAMoOiB, IO
BUTOTOBIIAIOTBCS. Ha HATypaJbHUX apomaTu3aropax. BHCBITIEHO MeToau
BiIOMpaHHs TmpoO Ta OIIHKKA SIKOCTI, BHUKOPUCTOBYIOYM IT'SITh 3pa3KiB
CHJIbHOTA30BaHUX COKOBMICHHMX HAIOIB, MOMYJISIPHUX CEPE/l HACETICHHS.

PesynbraTti gOCHiDKEHHS MOXKYTh OyTH BUKOPUCTaHI JUIsl YIOCKOHAJICHHS
BUPOOHMIITBA Ta M1ABUIIECHHS KOHKYPEHTOCIIPOMOKHOCTI YKPaiHChKHX BUPOOHUKIB
0€3aIKOTOIPHUX Ta30BaHUX HAIIOIB .

Kiro4oBi cioBa: puHOK O€3aJIKOTOJIBLHUX HAIO1B, Fa30BaHl1 HAMOi, CIIOKUBY1
BIIOJIOOAHHS, ACOPTUMEHT, HATypaJlbHI apOMaTH3aTOpH, SIKICTh, OE€3IMEUYHICTH,
KOHKYPEHTOCIPOMOKHICTb.

SUMMARY

Bortual A.A. Study of the peculiarities of the non-alcoholic carbonated drinks
market

This diploma thesis is dedicated to the study of the characteristics of the non-
alcoholic carbonated drinks market in Ukraine.

The work analyzes the current state, development trends, and main factors
influencing consumer preferences in this segment. A detailed analysis of the
assortment of non-alcoholic carbonated drinks in the consumer market has been
conducted, showing an increase in consumption volumes and an expansion of the
assortment, including drinks with specific preventive or medicinal purposes.

The main focus is on the criteria for identifying and determining the quality
and safety indicators of non-alcoholic carbonated drinks made with natural flavors.

The methods of sampling and quality assessment are highlighted, using five
samples of highly carbonated juice-containing drinks popular among the population.
The results of the study can be used to improve production and increase the
competitiveness of Ukrainian producers of non-alcoholic carbonated drinks

Keywords: Non-alcoholic drinks market, carbonated drinks, consumer
preferences, assortment, natural flavors, quality, safety, competitiveness.
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