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AHOTANIA

Aynasa J1.0. InTepHeT-MapKeTHHT K 3aCi0 YA0CKOHAJIEHHSI KOMYHIKANilHOT
AIJIBHOCTI MiANPUEMCTBA

3anpornoHoOBaHl CTpaTerii OpIEHTOBaHI Ha IMIJABUIIECHHS JIOSJIBHOCTI KIIEHTIB 1
sminnenHs no3unii LOUNGE BAR «ECSO BAR» na punky. OcobnuBa yBara
MpUiJIeHa ONTUMI3alli KOMYHIKallli 3 IUIbOBOK ayJAMTOPIEI0 yepe3 cydyacHl 1udposi
KaHayy, mo BkmovaroTh Instagram, TikTok ta Telegram, a Ttakox inTerpauii CRM-
CUCTEM 1 BHUKOpPHUCTaHHsS iH(I0eHcep-mapkeTunry. lle mo3BonuTh 3abe3neunTtu
CTAOUIPHMN KOHTAKT 3 MOTCHIIMHMMH 1 TIOCTIMHMMH KII€EHTaMH, 30UILIIATH
e(DEeKTUBHICTh pPEKJIIAMHUX KaMMaHid Ta MiJBUIIUTH BII3HABAHICTh OpEHIy cepen
KOHKYPEHTIB.

Kuo4oBi cj10Ba: JTOAIBHICTD KIIEHTIB, KOMYHIKaIlis, udpoBi kanamu, Instagram,
TikTok, Telegram, CRM-cucremu, iH]IOEHCEp-MAPKETUHT, PEKJIAMHI KaMIlaHii,
BIII3HABaHICTh OPEHAY, KOHKYPEHTOCIIPOMOKHICTb.

SUMMARY

Dudlya D.O. Internet Marketing as a Mass Media for Enterprises

Strategies aimed at increasing customer loyalty and softening the position of
LOUNGE BAR "ECSO BAR" in the market are proposed. Various digital channels are
used specifically to optimize communication with the civil audience, including Instagram,
TikTok and Telegram, as well as the integration of the CRM system and secondary
marketing. This allows you to exclude stable contacts with potential and regular
customers, increase the effectiveness of advertising campaigns and increase brand
awareness among all competitors.

Keywords: customer loyalty, communication, digital channels, Instagram,
TikTok, Telegram, CRM systems, influencer marketing, advertising campaigns, brand
awareness, competitiveness.
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