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AHOTAIIA

Jlicamit K. 4. JlocnmimkeHHsT aCOPTUMEHTY Ta SIKOCTI KJIEMOBHX TOBApiB Pi3HUX
BUPOOHUKIB Ha TOPTOBEJIILHOMY ITiAMIPUEMCTBI.

VY poOOoTI PO3TIIIHYTO TEOPETHYHI ACTIEKTH JTOCTIHKEHHS aCOPTUMEHTY Ta SIKOCTI
TOBapiB y po3npiOHiKt TopriBmi. [IpoananizoBano cydacHi miaxoau a0 (hopmyBaHHS
ACOPTUMEHTY Ta OIIHIOBAHHSA SKOCTI KJIEHOBUX ToBapiB BiAmoBiaHO 10 Bumor JICTY,
TEXHIYHUX pErIaMeHTIB 1 ctaHmapTiB. HaBeneHo kmacudikaiiiro KJICHOBHX TOBapiB,
NOKa3HUKU SIKOCTI Ta METOIM I1X BU3HA4YeHHs. JlOCHIPKEHO aCOPTUMEHT 1 SKICTh
KJIEHOBUX TOBapiB, 1O peanizyrorbes y marazudi «I[lapyc» ®OII KybGanosa B.B.
[TpoBeneHoO opranizaliiiHO-€KOHOMIYHY XapaKTEPUCTUKY AISIBHOCTI MIAMPUEMCTBA.
[IpoananizoBaHO TOBApHY CTPYKTYpY Ipynu «Kiei», mpoBeeHO OIIHKY SKOCTI 3pa3KiB
32 OPraHoOJENTUYHUMU Ta (P13UKO-XIMIYHUMHU NTOKa3HUKaMu. 3a1icaeno ABC- ta XY Z-
aHalli3 TOBAapHOI TPYNMH Ta pPO3POOJICHO ONTHMAIbHY AaCOPTHMEHTHY MATpPHIIIO.
3anponoHOBAaHO 3aX0/U 3 ONTUMI3allli BUKJIAJKH, YIPABIIHHS 3aMlacaMi, MOKpaIIeHHS
001roBOCTI Ta peHTa0eIbHOCTI TpynHu. Po3paxoBaHO OUIKyBaHHN €KOHOMIYHUN €(PeKT
BiJl BIIPOBAPKEHHSI 3aITPOTIOHOBAHUX 3aXO0/IIB.

KirouoBi crioBa: kjeHoBI TOBapu, acCOpPTHMEHT, skicTh, ABC-anamiz, XYZ-
aHaJIi3, TOPrOBEJIbHE MiAMPUEMCTBO, ONITUMI3AIIiS, TOBApHA MOJITHKA.

SUMMARY

Lisnyi Kostiantyn. Research on the Assortment and Quality of Adhesive Products
from Different Manufacturers at a Retail Enterprise

The thesis examines the theoretical aspects of researching the assortment and
quality of goods in retail trade. Modern approaches to assortment formation and quality
evaluation of adhesive products are analyzed in accordance with national standards
(DSTU), technical regulations, and specifications. A classification of adhesive products
is provided, as well as quality indicators and methods of their assessment. The
assortment and quality of adhesive products sold at the “Parus” store (FOP Kubanova
V.V.) are studied. An organizational and economic description of the enterprise’s
activity is presented. The structure of the adhesive product group is analyzed, and
product samples are evaluated using organoleptic and physicochemical methods. ABC
and XY Z analyses of the product group are conducted, and an optimal assortment matrix
Is developed. Recommendations are proposed for optimizing shelf layout, inventory
management, and improving turnover and profitability. The expected economic effect
of the implemented measures is calculated.

Keywords: adhesive products, assortment, quality, ABC analysis, XYZ analysis,
retail enterprise, optimization, product policy.
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