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AHOTAIIA

Pauu6apcska C. JI. OCOBJIMBOCTI PEKJIAMHOI JISIJIBHOCTI B IHAYCTPII TYPU3MY
YKPAIHU

06°exm docnioxcenus: peKjIaMHa JisIbHICTD B TYPUCTHYHIN 1HIyCTpil YKpaiHu.

IIpeomem Oocniodcenns: mpolec po3poOKHU Ta 3MIACHEHHS PEKIaMHOI MiSIIBHOCTI B TYpPUCTUYHIN
rany3i YkpaiHu.

Mema pobomu: OOTPYHTYBaHHSI TCOPETHYHUX Ta MPAKTUYHHUX 3acajl PEKIaMHOI IiSUTBHOCTI B
IHIYCTpil Typu3My YKpaiHu, po3poOka peKOMEHIAIii 010 BAOCKOHAICHHS PEKJIaMHOI AisSUTBHOCTI
TYPUCTUYHHUX ITiIPUEMCTB.

Ooepoicani  8UCHO8KU ma iX HOBU3HA: BUSBICHO, IO pEeKJIaMHA MAiSUIbHICTh TYPUCTHYHUX
HiANPUEMCTB HAa YKPAiHCBKOMY DPHHKY XapaKTEpU3YeThCS AKTHBHUM BHKOPHUCTAHHSM OHJIAIH-
KaHAJIIB U MPOCYBaHHS, 3POCTAHHSAM 3aCTOCYBaHHS MOXIIMBOCTEH COLIQTbHUX MEPEX Ta BeO-
CalTIB SIK OCHOBHOTO IHCTPYMEHTY IPOCYBaHHS, a TAKO)X OOMEKEHUM 3alTydeHHSIM PEKIaAMHUX Ta
MapKETHHIOBUX (ipM JI0 Tpollecy peKjIaMyBaHHS Ta MPOCYBAaHHS MIANPHEMCTB CHEpU TYpH3IMY
VYkpaiau. Bech 11eii nporec B OCHOBHOMY LIEHTPAIi30BaHO KEPYETHCS TYPUCTUYHUMH (ipMaMul 1Jist
onrtuMmizanii BUTpat. byno 3amponoHOBaHO BIPOBAIUTH B MApKETHHIOBY IiSUTBHICTh TYPUCTHUYHUX
nignpuemctB «Coral Travel» Ta «Join Up!» cucremu ymnpaBiaiHHS pPEKJIaMHOIO AisUIbHICTIO Ha
OCHOB1 IITYYHOTO 1HTENIEKTY, MOCHUJICHHS PEKIaMHOI [IAJbHOCTI 3a paxyHOK 3017IbIIEeHHS
pexiaMHOro OIO/DKETY Ha OHJIaH-peKiIaMy Ta pekiaMmy Yy OJorepiB, akTuBizamii cucTeMm
CTHMYJIIOBaHHS 30yTy Ta KenIOeKiB.

Pesynbratu gociigkeHHST MOXYTh OyTH BHKOPHCTaHI B IPOLIECI YIPaBIIHHS MiANPUEMCTBAMHU
TYPUCTUYHOI Tally3i, 30KpemMa il YJOCKOHAJCHHs Mpolecy (OpPMyBaHHS pPEKJIAMHUX KaMITaHid
TYPUCTUYHOTO areHTCTBA.

Jumutomna pobora: 78 c., 24 puc., 2 tadi., 47 [Kepen.

Knrouoei cnoea: pexiiamMa, MapKEeTUHI, NPOCYBAaHHS, COI[albHI MEpeXi, IITYYHUH I1HTEJEKT,

iHHOBAII1, U(pOoBi3allis.



SUMMARY

Ratsybarska S. D. FEATURES OF ADVERTISING ACTIVITIES IN THE TOURISM
INDUSTRY OF UKRAINE

The research object is advertising activity in the tourism industry of Ukraine.

The research subject is the process of developing and implementing advertising activities in the
tourism industry of Ukraine.

The research paper aims at the substantiation of the theoretical and practical principles of
advertising in the tourism industry of Ukraine, development of recommendations for improving the
advertising of tourist enterprises.

The scientific novelty of the study: it was found that the advertising activity of tourist enterprises on
the Ukrainian market is characterized by the active use of online channels for promotion, the
growing use of the possibilities of social networks and websites as the main promotion tool, as well
as the limited involvement of advertising and marketing firms in the advertising process and
promotion of tourism enterprises of Ukraine. This whole process is mostly centrally managed by
travel firms to optimize costs. It was proposed to introduce «Coral Travel» and «Join Up!» into the
marketing activities of tourist enterprises. advertising management systems based on artificial
intelligence, strengthening of advertising activities due to the increase of the advertising budget for
online advertising and advertising with bloggers, activation of sales promotion systems and
cashbacks.

The results of the research can be implemented in the process of managing enterprises in the
tourism industry, in particular, to improve the process of forming advertising campaigns of a travel
agency.

The degree paper amounts 78 pages. It is illustrated with 24 fig., 2 tables; 47 references are used.

Keywords: advertising, marketing, promotion, social networks, artificial intelligence, innovation,

digitalization.
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