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AHOTAINIA

becnapan M.I KonxypenmocnpomoxcHicms RIONPUEMCIEA ma OCHOBHI
HanpsiMKU il niO8UUeHHL.

B kBamidikauiitHiii podoTi Oyn10 AOCIIIKEHO TEOPETHUYHI Ta METOAUYHI OCHOBH
NiJBULIEHHST ~ KOHKypeHTocnpoMmoxkHocTi  mignpuemctBa  «IHEITPOHOP».byno
3MIMCHEHO aHalli3 MAapKeTHHTY Ta MAapKeTUHTOBUM aylIuT JISJIBHOCTI KOMITaHii
«JHEITPOHOP» 3 wMeror0 BH3HAu€HHA ii KOHKYPEHTOCIHIPOMOXKHOCTI, 1 Oynu
3aMpoOTNIOHOBaHI PEKOMEH/AIll MIOAO IMiJIBUIIEHHS i1 KOHKYPEHTOCIPOMOXKHOCTI. st
nignpuemctBa  «JJHEITPOHOPy», BpaxoBytounm crenudiky #Horo mpoOAyKIi Ta
KOHKYPEHTHE CEpPEeOBHIIE, PEKOMEHAYETHCS BIAKPUTTS BiAIUTY MapKETHHTY. 3 METOIO
3a0e3MeUeHHs] MaKCHUMAJIbHOI 3a/I0BOJICHOCTI MOTPEO CHOXKMBadiB Ta JIOCATHEHHS
MaKCUMAaJIBHOTO MPHOYTKY. Takok peKOMEHIYEThCS MPOBOAUTH MAPKETHHTOBHMA ayIUT
ISIBHOCTI MIPUEMCTBA KOKHOT'O POKY, 1100 [T IBUIIIATH Horo
KOHKYPEHTOCIIPOMO>KHICTb Ha PUHKY.

Kiio4oBi cj0Ba: KOHKYpPEHTOCIIPOMOXKHICTh MIAMPUEMCTBA, MAPKETUHTOBUN
aHai3, KIIEHTChKa 0a3a, KOHKYPEHTHI CTpaTeTii, MApKETHUHT, PO3IITUPEHHS ACOPTUMEHTY,
edekTUBHICTh Oi3HECY, SIKICTh MPOAYKIIIi/TIOCTYT, KOHKYPEHTHE CEpEeIOBHUIIE, CTpaTerii
MapKETHHTY.

SUMMARY

Translated Title: Beglaryan M.G. Enterprise Competitiveness and Key Directions
for Its Enhancement.

The bachelor’s thesis examined the theoretical and methodological foundations
for enhancing the competitiveness of the "DNIPRONOR" enterprise. An analysis of
marketing and a marketing audit of the activities of the "DNIPRONOR" company were
conducted to determine its competitiveness, and recommendations were proposed for
improving its competitiveness. Considering the specific nature of its products and the
competitive environment, the establishment of a marketing department is recommended
for "DNIPRONOR" to ensure maximum customer satisfaction and achieve maximum
profitability. It is also recommended to conduct an annual marketing audit of the
company's activities to enhance its competitiveness in the market.

Keywords: enterprise competitiveness, marketing analysis, customer base,
competitive strategies, marketing, product/service expansion, business efficiency,
product/service quality, competitive environment, marketing strategies.
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