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AHOTAIIA

Maptuaeako C.C [lmanyBaHHS MAapKETHHTOBOI  MISUTBHOCTI  OpraHi3arlii
(miampuemMCTBa).

B po6oTi BHM3HAUE€HO CYTHICTh, OCOOJMBOCTI 1 CKJIQJOBI KOHIIEMIli PEKJIaMHOI
xommanii. [IpoBeneHo anaini3z puHKY Ta KOHKypeHTHoOro cepemoBuia Starlight Media.
3MiiiCHEHO BU3HAYEHHs YHIKaiabHO1 ToproBesibHOi nmponosuiii (YTII) Starlight Media.
Ommcano po3poOky crparerii pexmamaoi kammanii Starlight Media. Tlogano mutsixm
YIOCKOHAJICHHS CHCTEMHM NPUUHATHX  PIIIEHb MIOJAO0 CTPATETiYHOTO PO3BUTKY (Ha
npukiaai ceppicy Mmy3ukn) Starlight Media.

Kpamidikamiiina poboTa CcKIamaeTbcs 3 TPHOX PO3AUIIB, UIIOCTpOBaHA &
TabmuusMu 1 13 pucyHkamu, B MpoIleCl HAamUCaHHA BHKOpUCTaHO 20 JiTepaTypHUX
TDKEpElL.

KirouoBi croBa: miiaHyBaHHS, pEKJIaMHa KOMIIAHIA, MPOAYKT, KOHKYPEHTHE

cepeIoBUIIE, TOPTOBEJIbHA MPOITO3UITIS.

SUMMARY

Martynenko S.S Planning of marketing activity of an organisation (enterprise).

The paper defines the essence, features and components of the concept of an
advertising company. It analyses the market and competitive environment of Starlight
Media. The unique selling proposition (USP) of Starlight Media has been defined. The
development of a strategy for the Starlight Media advertising campaign is described.
Ways to improve the system of decision-making on the strategic development (on the
example of the music service) of Starlight Media are presented.

Diploma work consists of three divisions, illustrated by 8 tables and 13 pictures,
in the process of writing 20 literary sources are used.

Keywords: planning, advertising campaign, product, competitive environment,

sales proposition.
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PO3/1IJI | TEOPETUYHI OCHOBU IIJIAHYBAHHS ITPOLIECY PEKJIAMHOI
KOMITAHII

1.1.  CyTHicTh, OCOOIMBOCTI 1 CKJIAI0BI KOHIENT PEKJIaMHOI KOMIIaHIi

1.2, Ilini Ta 3aBgaHHS peKIaMHOI KOMMaH1i

1.3.  OcHoBHI eTanu (OpMyBaHHS PEKJIAMHOI KOMITaHii

IMPAKTUYHE INIAHYBAHHS PEKJIAMHOI KOMITAHII ITIPOYKTY HA
IMPUKIJIAAI STARLIGHT MEDIA

2.1. Anani3 puHKy Ta KOHKypeHTHoro cepeaosuina Starlight Media

2.2. BuznauenHs yHikanpHO1 ToproBenbHoi npono3uttii (YTII) Starlight Media
PO3LJI 3 PO3POBKA CUCTEMU TA OPTAHI3ALIIS CTPATETTI
PEKJIAMHOI KOMITAHII

3.1. Po3pobka ctparerii pexinamtoi kamnanii Starlight Media

3.2. YIOCKOHAJIEHHSI CUCTEMU MIPUMHATUX PIIIEHb 11010 CTPATErIYHOTO PO3BUTKY
(Ha mpukiazi cepsicy my3ukun) Starlight Media
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