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AHOTALNIA

JlorsinoBa A.C. Po3poOka nmporpamu mpoCyBaHHS HOBO1 TTOCITYTH Ha PUHOK.
Kgpamidikamiitna pobota mnpucBsYeHa po3poOIill MporpaMu MNPOCYBaHHS HOBOT
MOCIIyTH HA PUHKY, 30KpeMa JM3ailHepChKHUX TOCHYT, SKi Ha/la€e peKJIaMHEe areéHTCTBO
"Kukurudza.". VYV poGoTi geTanpbHO pO3MIANAIOTBECS CTparerii Ta I1HCTPYMEHTH
MPOCYBaHHS HAa PHUHKY, BPaxOByIOUH crenu(diky Iu3ailHEpChbKUX MOCTyr. BuBueHO
Cy4yacHl TE€HJEHUIi B peKyaMi, MpOaHaII30BaHO KOHKYPEHTHI MepeBard Ta BU3HAYEHO
L1JIbOBY ayJIUTOPIIO JIJISl YCHIIIHOTO BIIPOBA/KEHHS HOBOT IIOCIIYTH.
Kuro4oBi cioBa: au3aiiHepchKi NOCIYTH, IporpaMa MpoCcyBaHHs, AU3alHEPCHKI

MOCJIYTH, 111JIbOBA ayJIUTOPIsl, KOHKYPEHTHI MepeBaru, pekjiaMma Ta MpoCyBaHHs

SUMMARY

Logvinova A.S. Development of a Promotion Program for a New Service on the
Market.

This qualification work is dedicated to the development of a promotion program
for a new service on the market, specifically designer services provided by the
advertising agency "Kukurudza". The paper thoroughly examines strategies and tools
for market promotion, taking into account the specificity of designer services. Modern
trends in advertising are studied, competitive advantages are analyzed, and a target
audience is identified for the successful implementation of the new service.

Keywords: designer services, promotion program, target audience, competitive

advantages, advertising and promotion.
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