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AHOTAIUS

[Ticanko B.I. [llnaxu gocarHeHHs KOHKYPEHTHUX MepeBar miJnprueMCTBAMU-
BUPOOHUKAMU KIHOYOTO OJISITY

Y poOOTi [OCHIKEHO INUIAXHM  JIOCATHEHHS KOHKYPEHTHUX TIepeBar
MINPUEMCTBAMU-BUPOOHUKAMHU ~ JKIHOUOTO  ofsary Ha  npukiagi  [IpAT
«Kpemenuynibka BT® «Kpemrekc». BusHaueHo CyTHICTP Ta 3HAuYCHHS
KOHKYPEHTHHUX TepeBar MmiAIpueMCTBA, MiIX0IU 10 X BIPOBAHKCHHS Ta aHAII3Yy.
Posrnsnyto BupoOHuumii acoptument [IpAT «Kpemenuynpka BT® «Kpemrekcy
Ta Oro MOMJIMBOCTI KOHKYPEHIIII Ha PUHKY >KIHOYOTO OJATY, HaJaHOrO OLIHKY
KOHKYPEHTHUX IlepeBar. ABTOpP BHJAUIIB 30BHIIIHI Ta BHYTPIIIHI KOHKYPEHTHI
nepeBaru [IpAT «Kpemenuyipka BT® «KpemTeke» sik pakTopu MOro po3BUTKY.
CdopmoBaHo mIKady OLIHKM PIBHS KOHKYPEHTHHX I€peBar MiANPUEMCTBA Y
BUPOOHMIITBI JKIHOUOTO OJATy. 3a MiJCyMKaMud pOOOTH OOpaHO CTpaTeriio
NOCSTHeHHsT ouikyBaHoro piBHs mepeBar y IIpAT «Kpemenuynpka BT®
«Kpemreke».

Kiro4oBi ciioBa: KOHKYpEHIIisl, KOHKYPEHTHI IlepeBaru, manprueMCTBO, IITKaia
OIIIHKH, aCOPTUMEHT, BUPOOHHK, ITPOAYKIIiS, OAAT, PUHOK, CIIO’KMBAY1

ANNOTATION

Pisanko V.I. Ways of achieving competitive advantages by enterprises
producing women's clothing

The diploma explores the ways of achieving competitive advantages by
enterprises producing women's clothing using the example of Kremenchuk
Kremtex PJSC. The essence and significance of the company's competitive
advantages, approaches to their implementation and analysis are determined. The
production range of PJSC Kremenchuk Kremtex and its opportunities for
competition in the market of women's clothing were considered, and an assessment
of competitive advantages was provided. The author singled out external and
internal competitive advantages of PJSC Kremenchuk Kremtex as factors of its
development. A scale for assessing the level of competitive advantages of the
enterprise in the production of women's clothing has been created. Based on the
results of the work, a strategy was chosen to achieve the expected level of benefits
in Kremenchutsk Kremtex PrJSC.

The work examines
Keywords: competition, competitive advantages, enterprise, rating scale,
assortment, manufacturer, products, clothing, market, consumers
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