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AHOTALIIS

Tioya K.T. Auaniz mapkemuneo6oi cmpameeii nionpuemcmea ma wiisaxu il
800CKOHANEHHSL.

B kBamidikamiiiHiii poOOTI PO3TISIHYTO TEOPETHKO-METOAUYHI OCHOBU
oprasizaifii cTpaTeriyHoro MapKeTHHTY B CTPYKTYpl YHpPaBIiHHS MHiANPUEMCTBOM.
3miiicneHo aHanmi3 MapketuHroBoro cepenosuma TOB «IIpoktep enn ['embGen
Mentwodekaypuar YKpaiHa», TOCHTIHDKEHO MapKETHHTOBY CTPATETil0 KOMITaHil Ta
BHECEHO MPOMO3UIlii M0J0 i MOKpalleHHA. 3 ypaXyBaHHSIM KOHKYPEHTHHX YMOB
3alpOTOHOBAHO TPOBEJCHHS aKIi 1O CTUMYJIIOBAaHHIO 30yTy 3 METOI0

03HAaHOMJICHHSI CIIO’KMBAYa 3 HOBOIO MPOIYKLIEIO Ta 30UIbIICHHS PIBHS MPOAAXIB.

KirouoBi CJIOBA: CTpaTeriuyHuit MApKETHHT, MIKpPOCEPEIOBHUIIIE,
makpocepenoBuie, bKI', SWOT-anani3, no3uiiionyBaHHsi TOBapy, CETMEHTYBaHHS

PUHKY, CTpAaTeris PO3BUTKY.

SUMMARY

Tibua K.T. Analysis of the enterprise marketing strategy and ways of its
improvement.

In the master's work were considered the theoretical and methodological
foundations of the strategic marketing organization in the enterprise management
structure, (also) the analysis of the marketing environment of “Procter&Gamble
Manufacturing Ukraine” was carried out, the company’s marketing strategy was
researched and suggestions for it improvement were made. The competitive
conditions were taken into account, a sales promotion campaign was proposed to held

in order to familiarize the consumer with new product and increase sales.

Keywords: strategic marketing, micro environment, BCG, SWOT-analysis,

product positioning, market segmentation, development strategy.
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