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AHOTAIIA

Tpoyenko O.0. Yoockouanenus KOMYHIKAYIUHOI NOAIMUKU NIONPUEMCMBA
3acobamu iHmepHem-mapKemunzy.

B kBamidikamiiiHiii poOoTi 0OakasaBpa PpO3TIASHYTO TEOPETUYHI OCHOBHU
KOMYHIKAIIfHOI MOJITUKU HIANPUEMCTBA Ta 1HTEPHET-MAPKETUHTY, 3/1MCHEHO aHai3
KoMyHikauiiiHoi nomituku TOB "AHTpoH", po3poOieHo pexoMeHJallli 00 HOBUX
CTpaTerii BUKOPUCTaHHS 1HTEPHET-MApKeTUHIy B KOMYHIKalidHid nomtuii TOB
"AHTpoH". 3anpPONOHOBAHO KOMIUJIEKCHI CTpaTerii IHTEpHET-MapKETUHTY, [0 MaTUMYTh
MPOAKTUBHUN TMIAXiA 10 B3a€MOAIl 3 LUJIBOBOIO ayJUTOPIEI0 uepe3 Pi3HI LUQPOBI
KaHaJIU B MOEJHAHHI 3 JIOCBIJIOM CIIEI1aJII30BaHOTO0 MEHeKepa 3 IudpoBUX Meia, 10
CIPUSATHME BJIOCKOHAJIECHHIO KOMYHiKaIliiHoi nojituku TOB "AnTpon".

KarouoBi cioBa: xomyHIKaliiHa TMOJITHKA, 1HTEPHET-MAPKETUHT, MapKETHUHT-
MIKC, 1HCTPYMEHTH KOMYHIKaIlii, po3poOKka HOBHUX CTparerid MiANpUEMCTBA, aHATI3

KOMYHIKAIIHOT MTOTITUKH T IITPUEMCTBA.

SUMMARY

Trotsenko O.O. Improving the communication policy of an enterprise by means of
Internet marketing.

In bachelor’s thesis considered the theoretical foundations of the company's
communication policy and Internet marketing, analyzed the communication policy of
Antron LLC, developed recommendations for new strategies for using Internet
marketing in the communication policy of Antron LLC. Comprehensive Internet
marketing strategies are proposed, which will have a proactive approach to interaction
with the target audience through various digital channels, combined with the experience
of a specialized manager of digital media, which will contribute to the improvement of
the communication policy of Antron LLC.

Keywords: communication policy, internet marketing, marketing mix,
communication tools, development of new enterprise strategies, analysis of the

communication policy of the enterprise.
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