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AHOTAITIS

Kopomxux /[ M. Opeanizayis mapkemuneo8ux 00Cnioxcenb Ha NiONPUEMCMEI

VY naniéi poOOTI MPOBEACHO aHaII3 TEOPETUUHUX ACIIEKTIB OpraHizallii Ta MpoBEACHHS
MapKETUHTOBUX OCII/KEHb, 30KpeMa iX 3HAUYCHHS, I[1l, METOAM Ta IHCTPYMEHTH.
Hactynmaum eramom € aHami3 MapKETUHIOBOI MISUIBHOCTI apXITEKTYpHOI areHIii
“Globeatelie LLC”, BkIOYarOYud XapakTEPUCTHKY ISJIBHOCTI, aHal3 PUHKY
apXITeKTypHUX TMOCHyr, mno3uiionyBaHHs Ta SWOT-anamiz. Y TpeTboMy po3aimi
MPEACTaBICHO TMPOEKT MApPKETUHIOBUX JOCHIDKEHb JUISl apXiTEKTypHOI areHIii
“Globeatelié LLC”, pesyabratd AOCTIIKCHHS Ta CKOHOMIYHY €(EKTUBHICTH
3aMpONOHOBAHUX 3aXOJIB IIOJO0 iX BIOCKOHaJieHHA. KITIo4oBi C0Ba: MapKETHHTOBI
NOCHIDKeHHs,  apxitTekTypHa areHmis  “Globeatelié LLC”, anami3z  puHKY,

no3utiionyBanHs, SWOT-anani3, ekoHOMIYHA €EKTUBHICTD.

SUMMARY

Korotkykh D.M. Organization of marketing research at the enterprise

This work analyzes the theoretical aspects of organizing and conducting marketing
research, their meaning, goals, methods and tools. The next stage is an analysis of the
marketing activities of the architecture agency “Globeateli€é LLC”, including
characteristics of the activity, analysis of the architecture services market, positioning
and SWOT analysis. The third section presented a project of marketing research for the
architecture agency “Globeatelié LLC”, the results of the research and the economic
efficiency of its implementation. Key words: marketing research, the architecture
agency “Globeatelié LLC”, market analysis, positioning, SWOT analysis, economic

efficiency, beauty salon.
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